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 UNESCO and Journalism Education

UNESCO’s support for journalism education is underpinned by 
a strong conviction that professional journalistic standards 
are essential to bring out the potential of media systems to 
foster democracy, dialogue, sustainable development and 
gender equality.

Professional news media acts as a guardian of public interest. This is an important 

component of the checks and balances that form part of a democracy. By 

disseminating trusted information to citizens, the news media enables citizen 

participation in development and strengthens accountability. Citizens cannot 

exercise and enjoy their citizenship in the absence of crucial information and 

knowledge, which well-trained journalists are better placed to provide.

However, recent trends in the last few years have placed journalism under fire. 

A range of factors are transforming the communications landscape, raising 

questions about the quality, impact and credibility of journalism. All this makes 

UNESCO’s Excellence in Journalism Series a crucial repository for journalism 

education and training worldwide.

Journalism educators can explore UNESCO’s offer, which includes syllabi on 

Journalism, ‘Fake News’ and Disinformation, handbooks to assist journalists 

on reporting climate change, including in Africa and the Asia-Pacific region, 

Teaching Journalism for Sustainable Development: new syllabi, and Model 

course on safety of journalists: a guide for journalism teachers in the Arab States.

The model curricula in this handbook are designed to be used as an entire 

course, or can be used in bespoke ways to suit the media landscape and the 

needs of journalism students at the local level. They have been developed by 

experts who are at the cutting edge of journalism education and are presented 

in a variety of formats and languages.

To discover how UNESCO’s series on journalism education can enhance your 

institution’s work, visit: https://en.unesco.org/unesco-series-on-journalism-

education
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LIST OF ACRONYMS  
AND ABBREVIATIONS

AWID Association for Women’s Rights in Development

AGEMI Advancing Gender Equality in Media Industries

An international EU-funded project that runs parallel to the UNITWIN 

course model elaboration (https://www.agemi-eu.org). The project 

consortium includes members of the UNESCO UNITWIN Network on 

Gender, Media and ICTs

CEDAW Convention on the Elimination of All Forms of Discrimination 

against Women

ECREA European Communication Research and Education

FoE Freedom of Expression

FoI Freedom of Information

GAMAG Global Alliance for Media and Gender

A global movement to promote gender equality in and through 

media. Members of GAMAG are part of the UNESCO UNITWIN 

Network on Gender, Media and ICTs

GMMP Global Media Monitoring Project

GSIM Gender-Sensitive Indicators for Media

A UNESCO resource that provides a comprehensive overview of 

gender in media; a useful guideline for understanding gender and 

media issues in their complexity and interaction 

IAMCR International Association for Media and Communication

https://www.agemi-eu.org
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List of Acronym
s and Abbreviations

IPDC (UNESCO) International Programme for the Development of 

Communication

LGBT Lesbian, gay, bisexual, transgender 

LGBTQI Lesbian, gay, bisexual, transgender, gender diverse, queer and 

intersex 

 LGBTQ+ Lesbian, gay, bisexual, transgender, gender diverse, intersex, queer 

and other evolving identities

NGO Non-governmental organisation

SDGs Sustainable Development Goals

STEM Science, technology, engineering, and mathematics

UNITWIN UNESCO’s University Twinning and Networking Programme 

UNITWIN networks aim to advance research training and program 

development in UNESCO’s fields of competence by building 

university networks and encouraging cooperation (http://www.

UNITWIN .net)

UDHR Universal Declaration of Human Rights

VAW Violence Against Women

WACC World Association for Christian Communication

http://www.UNITWIN.net
http://www.UNITWIN.net
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GLOSSARY1

Cisnormativity is the assumption that all, or almost all, individuals are 

cisgender. Although transgender-identified people comprise a fairly small 

percentage of the human population, many trans* people and allies 

consider it to be offensive to presume that everyone is cisgender unless 

otherwise specified. 

Empowerment   Collective and individual process of women and men having 

control over their lives, setting their own agendas, gaining skills, building 

self-confidence, solving problems and developing self-reliance.

Feminism   The political position of advocating for women’s rights and to 

achieve equality between men and women. Persons who advocate for this 

position are feminists.

Feminist pedagogy  A feminist way of thinking about the theory and practice 

of teaching, learning environments, study of disciplines. See: http://www.

genderandeducation.com/issues/feminist-pedagogy/

Gender   The differences between males and females that are socially 

constructed, changeable over time, and have wide variations within and 

between cultures. As opposed to biologically determined characteristics 

(sex), gender refers to learned behaviour and expectations to fulfil an 

image of masculinity and femininity. Gender is also a socioeconomic and 

political variable with which to analyse people’s roles, responsibilities, 

constraints and opportunities. The term ‘gender’ is not synonymous with 

women; rather the term is used to refer to human or social attributes 

concerning both women and men collectively.

1 The sources for this glossary are: UNESCO 2012, Gender-Sensitive Indicators for Media: 
Framework of indicators to gauge gender sensitivity in media operations and content, 
available at: http://www.unesco.org/new/en/communication-and-information/
resources/publications-and-communication-materials/publications/full-list/
gender-sensitive-indicators-for-media-framework-of-indicators-to-gauge-gender-
sensitivity-in-media-operations-and-content/ (Accessed 14/11/2018) and 
UNESCO 2003, UNESCO’s Gender Mainstreaming Implementation Framework: Baseline 
definitions of key concepts and terms, available at: http://www.unesco.org/new/
fileadmin/MULTIMEDIA/HQ/BSP/GENDER/PDF/1.%20Baseline%20Definitions%20of%20
key%20gender-related%20concepts.pdf (Accessed 14/11/2018)

http://www
http://www.unesco.org/new/en/communication-and-information/
http://www.unesco.org/new/
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 Gender analysis  The collection and analysis of sex-disaggregated 

information. Where men and women perform different roles. This leads to 

their having different experience, knowledge, talents and needs. Gender 

analysis explores these differences so policies, programs and projects can 

identify and meet the different needs of men and women. Gender analysis 

also facilitates the strategic use of distinct knowledge and skills possessed 

by women and men. 

Gender awareness  Commitment to recognising male-female social 

inequalities in order to redress these through addressing women’s needs 

and priorities, and to analyse programs and projects for the differential 

impacts that they have on women and men. This awareness or gender 

sensitivity includes knowing that women, as well as men, should be involved 

in policy about media practice.

Gender balance   See gender parity.

Gender-based violence  Any act that results in, or is likely to result in, physical, 

sexual, psychological or economic harm or suffering based on male/female 

lines or on the gender adopted by a person. It usually refers to women and 

girls, but includes violence against lesbians, gay men and transgender 

people. It includes threats, coercion, and deprivation of liberty, deprivation 

of the right to work or earn income, sexual or mental rape, stalking or other 

forms of harassment, whether occurring in public or private life.

Gender equality   Women and men enjoy the same status and have equal 

opportunity to realise their full human rights and potential to contribute 

to national, political, economic, social and cultural development, and 

to benefit from the results. It is the equal valuing by society of both the 

similarities and the differences between women and men and the different 

roles they may choose to play. The UN Convention on the Elimination of 

All Forms of Discrimination against Women (CEDAW) sets the principles 

of gender equality through ensuring women’s equal access to, and equal 

opportunities in, political and public life, as well as education, health and 

employment.
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Gender equity   Balanced presence and participation of women and men in 

order to bring about equality in specific environments. It is the process 

of being fair to women and men. To ensure fairness, measures are often 

needed to compensate for historical and social disadvantages that prevent 

women and men from otherwise operating as equals.

Gender mainstreaming  This is a ‘methodology’: the process of integrating a 

gender perspective in all activities carried by an organisation, including its 

policies, programs, training, recruitment and evaluations, with the main aim 

being to achieve gender equality.

Gender parity   This is a numeric concept for representation and participation. 

Gender parity is a necessary but not sufficient step on the road to gender 

equality. Gender parity is the same as gender balance.

Gender portrayal   Representation of gender roles, behaviour and 

characteristics.

Gender-responsive   The first step in gender responsiveness is being gender 

aware or gender sensitive. The second step is being ‘gender-responsive’, 

a concept that refers to the articulation of policies and initiatives that 

address the different needs, aspirations, capacities and contributions of 

women and men.

Gender stereotype   Socially constructed beliefs about men and women, often 

but not necessarily, sexist and negative, which ignore complexity and serve 

to rule out exceptions and choices.

Gender-transformative   Policies and initiatives that aim at changing existing 

and biased/discriminatory policies, practices, programs and foster 

structural transformations for the betterment of life for all.
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ICTs  Information and communication technologies (ICTs) are modern forms 

of information and communication technologies that use electronic 

methods (both digital and non-digital) to transmit, process, store, create, 

display, share or exchange information. UNESCO includes within the 

definition: computers, the internet (websites, blogs, emails, social media 

and social messaging), live broadcasting technologies (radio, television 

and webcasting), recorded broadcasting technologies (podcasting, audio 

and video players and storage devices) and telephony (fixed or mobile, 

satellite, video-conferencing, etc.).

 Sex  Sex describes the biological differences between men and women, which 

are determined at birth. 

Sex-disaggregation or sex-disaggregated data   Data are cross-classified by 

sex, distinguishing information for women and men.

Sexism   Supposition, belief or assertion that one sex is superior to the other, 

often expressed in the context of traditional stereotyping of social roles on 

the basis of sex, with resultant discrimination practised against members of 

the supposedly inferior sex.
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Foreword
Guy Berger

Everyone can see how quickly digital communication has changed. But not 

everyone notices the snail’s pace of transforming gender inequality in media 

and through media. Even fewer of us fully grasp the  complex underlying 

factors and how best to address them. 

But one thing is clear: we need to speed up the pace of progress in gender 

equality. We need to take advantage of digital opportunities to advance 

this goal, and we need to fight new trends that reinforce and exacerbate the 

existing patterns of discrimination, stereotyping and oppression.

Insight into the problems and the solutions can be found in this new 

publication, Gender, Media and ICTs: new approaches for research, education 

& training. It is a timely resource for everyone interested in the future of 

journalism, media and communications. Even those who may think they 

already know about the subject, or who think that it is tangential to their 

field, will find relevance in these pages. Some readers may struggle with the 

complex concepts and analyses as presented, but persistence will pay off 

in terms of delivering new understanding and knowledge. Do not expect a 

cook-book of exercises, but rather an opportunity for systematic interrogation 

(in seven units) of the key issues at stake. Those who teach journalism and 

communications students are especially invited to use this publication to 

support your work to help your students engage with gender equality as a key 

dimension of today’s digital revolution. 

The initiative of this book responds to a practical need identified by UNESCO 

and higher education partners in the Unitwin Network on Gender, Media and 

ICTs. This is, in times of rapid change, the imperative to equip a new generation 

of journalists and other media practitioners to be fully gender-sensitive, both in 

their workplaces and in their work products.  

It is evident that media and social media can play a key role in both 

reproducing gender inequality and also in fostering equality. It follows then 
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that journalism that is gender-sensitive can contribute directly to achieving 

Sustainable Development Goal 5 “Achieve gender equality and empower all 

women and girls”. Such journalism is also integral to SDG 16.10 which challenges 

the world to ensure “public access to information and fundamental freedoms”.  

And it is key to democracy and sustainable development more broadly. 

In sum, teachers can cultivate gender-sensitive graduates able to impact on 

the future communication environment to help make it inclusive, diverse and 

open. 

Scholars from 10 universities from across all world regions have collaborated 

on this project: Complutense University (Spain), Hawassa University (Ethiopia), 

Howard University (United States), Iberoamerican University of the Dominican 

Republic (UNIBE), National Autonomous University of Mexico (Mexico), Pontificia 

Universidad Católica de Valparaíso (Chile), RMIT University (Australia), SNDT 

Women’s University (India), Universidad Andina Simón Bolívar, (Ecuador), 

University of Padova (Italy). 

In preparing this curriculum, members of these Unitwin universities embarked 

on a year-long process of research, mapping and writing to ensure that 

cultural differences were taken into consideration in writing the chapters. This 

underpins the focus on core concepts such as gender mainstreaming, gender 

sensitivity, equality and equity, all which have been reflected in the book. It 

also ensures a wide range of information and up-to-date evidence, that can 

appropriately resonate in different ways in different countries. 

This new product forms part of UNESCO’s Series on Journalism Education, 

and joins other syllabi and handbooks such as Journalism, ‘Fake News’ and 

Disinformation; Getting the Message Across, Reporting on Climate Change and 

Sustainable Development in Asia and the Pacific; and Teaching Journalism for 

Sustainable Development. It also follows closely the Gender Sensitive Indicators 

for Media (GSIM), thereby providing an educational companion piece to the 

GSIM. It can be profitably partnered with the 2019 UNESCO-GAMAG study titled 

Gender Equality in and through the media and ICTs. Position papers.

It may be noted that this publication corresponds to the agreement of 

UNESCO’s 193 member states that Gender Equality must be a priority in all the 
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work of the Organization. In this context, the publication results from the same 

emphasis within the specialised UNESCO council that leads the International 

Programme for the Development of Communication (IPDC). In particular, it has 

been under the leadership of Albana Shala, the elected chair of the Council 

from 2014 to 2018, that funding was made available from the Netherlands to 

make this resource possible. Finally, the publication aligns with the remarks 

by UN Secretary General Antonio Guterres that “so long as people face 

criminalisation, bias and violence based on their sexual orientation, gender 

identity or sex characteristics, we must redouble our efforts to end these 

violations”.

UNESCO, together with the Unitwin Network on Gender Media and ICTs, urges 

journalism educators to use this publication to cultivate gender awareness in 

the journalists, media professionals and communicators of tomorrow. Without 

us being sensitive to the inequalities entailed, it is not possible to respond to 

the challenge, let alone to help with transformation.  This publication therefore 

seeks to help achieve the full development of each human being, irrespective 

of sex or gender, and in conjunction with the possibilities of the digital age. 

Guy Berger
Secretary to the IPDC 
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Preface

Preface
Margaret Gallagher

In the late 1970s UNESCO commissioned two international stock-taking 

analyses of the literature on women and media (Ceulemans and Fauconnier, 

1979; Gallagher, 1979). The first of their kind, these reports surveyed research 

findings and highlighted areas that needed action. Both of them identified 

the importance of education and training to improve women’s access to 

and influence within media organisations, but neither of them engaged with 

the issue of the curriculum. One of Ceulemans and Fauconnier’s proposals 

was a ‘review of educational textbooks of communication schools to modify 

sexually differentiating conceptualisations’ (p. 68). Gallagher emphasized the 

media as cultural agents that ‘reinforce definitions and identities set within 

pre-determined systems of socialisation’ (p. 49), but did not make explicit the 

connections between cultural values, curriculum content and socialisation. 

One of the tenets of these early studies was that women’s access to 

education and training was fundamental to the achievement of equality in 

and through the media. Yet the absence of a detailed critique of the content 

of that education and training severely limited any gains that might accrue 

from greater access to it.

As far back as the early 1990s UNESCO data covering 83 countries showed that 

in 53 of them (64%) women were in the majority among third-level journalism 

and communication students (Gallagher, 1995, p. 5). But it was already clear 

that the influx of women into journalism education and training had not led to 

noticeable change in the gender patterns of either media content or media 

decision-making structures. It was at this point that feminist researchers 

began to focus seriously on the gendered nature of the media curriculum (ibid, 

p.7). Writing in 1993, Lana Rakow reflected on the superficial and tangential 

ways in which gender and race are treated within the curriculum. At best, she 

argued, they are ‘tolerated or accommodated’, while what is actually required 

is a transformation based on a reconsideration of the standpoint of all the 

material currently being taught: ‘Whose experiences are enshrined in the 

canons of theory and research now being taught? Who wrote the theories, who 

did the research, who was the subject of the research? Whose speech, whose 
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rhetorical strategies, whose relationships, whose experiences with technology, 

whose media, whose definitions of news are your students learning about?’ 

(Rakow, 1993, p.159).

Questions like these have continued to preoccupy feminist teachers and 

researchers in search of material that gives voice to standpoints outside the 

traditional canon. Some have produced their own resources, driven by the need 

to fill a gap in the available literature2. For example, introducing the rationale 

behind their 2001 collection of essays for use in mass communication courses, 

Elizabeth Toth and Linda Aldoory explained: ‘The book took form, in recognition 

that most standard text-books did not discuss mass communication from 

the standpoints of gender and diversity. The books we looked at had an air of 

‘objectivity’ but no acknowledgement of whose objectivity and experience we 

were meant to believe. Because we were grappling with material that did not 

speak to our own gender and diversity, we thought others might have the same 

problems’ (pp. viii-ix).

Nearly 20 years later, a glance at most standard textbooks and curricula will 

confirm the view that gender and media studies are still frequently regarded 

as sub-specialty areas within the core curriculum. Despite decades of 

feminist media scholarship, gender and media issues have been only semi-

institutionalised within academic and training curricula. Notwithstanding 

the substantial body of literature now available, gender-based critiques of 

media systems and processes have had remarkably little impact on the wider 

contours of the field. A concern with power, rights and democracy has been at 

the heart of feminist media analysis since its earliest days. And over the past 

two decades, there has been a growing body of feminist work on globalization, 

media policy, technology development, and political economy. Yet authoritative 

communication textbooks – if they acknowledge gender issues at all – continue 

to ignore these dimensions of feminist scholarship. For instance although the 

highly influential McQuail’s Mass Communication Theory, in successive editions 

published between 1983 and 2010, did gradually expand its discussion of gender 

and media, even the sixth edition (2010) situated feminist theory and scholarship 

exclusively in the context of culture, representation, texts and audiences. There 

2 Some, like the Namibia Polytechnic through the support of UNESCO, awarded the 
journalism curriculum and revised it to “demasculinise” the pre-existing bias.  
http://portal.unesco.org/en/ev.php-URL_ID=47835&URL_DO=DO_TOPIC&URL_
SECTION=201.html

http://portal.unesco.org/en/ev.php-URL_ID=47835&URL_DO=DO_TOPIC&URL_
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was no consideration of gender in relation to theories of media and society, 

media freedom and accountability, media economics and governance, 

global media issues, or political communication. The impression given is that 

feminist analysis is unconnected with these core matters in the communication 

curriculum, and that feminist concerns are limited to the sphere of gender 

identity and its construction. In this interpretation feminist media scholarship is 

seen as a specialisation within communication, rather than as a perspective to 

be applied to the field as a whole.

The presentation of gender as a ‘specialism within’ rather than an ‘approach 

to’ communication is prevalent in key texts in the field. One of the ways in which 

this happens is through the inclusion of the feminist or ‘gender chapter’ in 

anthologies or collections. This chapter is usually expected to set out an overall 

gender-based analysis of the topic in question – for example journalism, 

policy, media practice - while the other chapters provide more ‘mainstream’ 

perspectives. Similarly, the inclusion of a ‘gender module’ or ‘gender elective’ 

within communication curricula tends to separate out discussion of gender 

issues into a discrete package whose relationship to other elements of the 

curriculum is at best tenuous. Yet a fully integrated gender-based analysis can 

add to our grasp of complex communication processes and practices – for 

instance by moving away from a purely abstract level of analysis to a point of 

entry that recognises the actions and experience of the people who exist within 

these processes and practices.

For all these reasons the UNITWIN framework and syllabi provide a potential 

break-through. The model proposes a holistic approach to the teaching and 

study of gender, media and ICTs, based on a set of themes and possible 

sub-themes. One of the problems with a great deal of gender-based media 

analysis is that its two principal foci – content/representation, participation/

decision-making – have often been analysed separately, in isolation from 

one another. This has been a conservative, self-limiting approach. By ignoring 

structural and policy questions, it has frequently failed to recognise the 

deep interconnections – between cultural, commercial, political and media 

institutions - that drive, maintain and reinforce unequal gender relations. The 

UNITWIN framework explicitly recognises the interconnected nature of the 

various dimensions of gender inequality in the broad sphere of media and 

ICT. Its multi-dimensional and intersectional perspective aims to produce a 
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transformative educational experience for both students and teachers. Thus 

it is not so much concerned with providing detailed content as with laying out 

a range of topics, approaches and resources which – taken together – should 

encourage users to develop their own pathways through the complex web of 

issues that emerge in particular geo-cultural contexts.

An important aspect of the framework is its insistence on the need to articulate 

the often disconnected experiences of academics, media professionals and 

gender activists through encounters, discussions and activities that can enrich 

both theoretical/critical reflection and media practice. This is fundamental 

to the change-oriented philosophy that has guided the UNITWIN Network in 

producing its course model. Its ultimate goal is to shape a new generation of 

gender-aware professionals equipped with the knowledge and critical skills to 

advance equality, diversity and inclusion in tomorrow’s media, digital and ICT 

environment. This will be an enormous challenge.

In the four decades since UNESCO’s first international stock-taking analyses 

of the women and media field, much has changed. To revisit those early 

reports is to be reminded of a media landscape that in some ways is barely 

recognisable today. Since then feminist media scholarship has greatly 

expanded and deepened, while new media have demanded new analytical 

approaches. Yet many of the issues and problems identified 40 years ago 

remain, even if in different guises. Deep-seated change is elusive. Indeed, 

more than two decades since the Beijing Conference declared the media 

a ‘critical area of concern’, there are signs that on many fronts the pace of 

progress towards gender equality has slowed down or reached a plateau 

(Gallagher, 2017). This may be attributable to a range of socio-political 

and economic factors, including unequal access to education and training 

for girls and women. But if the question of access has been high on the 

international agenda for several decades, relatively little attention has 

focused on gender bias in the curriculum and the need for gender sensitive 

alternatives. That is why, in our media saturated world, the UNITWIN course 

model is so important and potentially transformative. 
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Introduction: A Conceptual 
Framework for Teaching Media, 

ICTs and Gender Equality
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1.1 Gender equality, media and ICTs 
Gender equality is vital to achieving the 2030 Agenda for Sustainable 

Development, a framework for policy development that engages the 

international community and a plurality of stakeholders, including higher 

education institutions. The 2030 Agenda envisions a world of ‘universal respect 

for human rights and human dignity’ and a world in which ‘every woman and 

girl enjoys full gender equality and all legal, social and economic barriers to 

their empowerment have been removed’ (Goal 5). It asserts gender equality 

not only as a fundamental human right, but as a necessary foundation for a 

peaceful, prosperous and sustainable world (UNDP 2016).

Non-discrimination on the basis of sex has been a cornerstone in the 

development of international principles and norms, from the Universal 

Declaration of Human Rights (UN 1948, article 2) to the Convention on the 

Elimination of All Forms of Discrimination against Women (CEDAW 1979); while 

gender equality has been articulated as a fundamental goal on the occasion 

of the Fourth World Conference on Women, held in Beijing in 1995 (UN Beijing 

PfA 1995, para. 3), alongside development and peace. 

Over the years, principles of non-discrimination and gender equality have 

been enshrined in a number of international, regional and national provisions, 

including the European Convention on Human Rights (Council of Europe 1950, 

article 14), the Treaties of the European Union (EU 1999 and 2009, articles 2 

and 3), the European Charter of Fundamental Rights (EU 2000, article 21), the 

Protocol to the African Charter on Human and Peoples’ Rights on the Rights 

of Women in Africa (AU 2003), the Inter-American Convention signed in 

Belem do Parà (OAS 1995), the Protocol on Gender and Development adopted 

by the Southern African Development Community (SADC 2008), and the 

recommendations that emerged from the Triennial Conference of Pacific 

Women hosted by the Pacific Community (2013).

UNESCO has indicated gender equality as one of its global priorities in the 

Medium-Term Strategy for 2014–2021; and the UNESCO Gender Equality 

Action Plan provides guidance on how a gender equality perspective is to be 

reflected in policies, programs and processes at different levels. In the plan, 

specific attention is paid to information and communication with the aim 
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of ‘Overcoming gender imbalances universally and promoting sustainable 

development and reducing poverty through communication and information’ 

(UNESCO 2014, Major programme V). Thus building on a longstanding 

commitment to gender equality – deemed as crucial to plural, diverse, 

free and independent media – and committed to the creation of inclusive 

knowledge societies, UNESCO works with UN Women and other partners to 

develop global mechanisms for follow-up to the Beijing Declaration and 

Platform for Action (UN Beijing PfA 1995), where ‘Women and media diagnosis’ 

(including communication and digital technologies) was inserted as one of the 

strategic domains to foster gender equality.

In fact, Section J of the Beijing Plaftorm includes Strategic Objective J.1, to 

‘Increase the participation and access of women to expression and decision-

making in and through the media and new technologies of communication’; 

and Strategic Objective J.2, to ‘Promote a balanced and non-stereotyped 

portrayal of women in the media’, as well as a number of recommendations to 

governments, NGOs, media themselves, and other interested actors.

Section J highlights issues concerning inequality in relation to gender and 

the media that have a long history (Ross 2013) and have been consistently 

monitored through international initiatives, such as the Global Media 

Monitoring Project (GMMP 2015).

In fact decades of scholarly reflections3 and policy interventions4 have stressed 

the plurality of challenges affecting particularly women in their relation to 

the media, including distorted representation or persisting invisibility, and a 

diffused tendency to the adoption of stereotyped portrayal in the media, from 

the news media (Tuchman 1978; Gallagher 1985; Van Zoonen 1994) to film 

and advertising (Goffman 1979; Pollay 1986; Kilbourne et al 1996). Researchers 

have investigated discrimination against women in the workforce, manifesting 

in unequal pay and carrier opportunity (Gallagher 1981; IWMF 2012), as well 

as women’s unequal access to economic resources and assets, including 

media ownership (Byerly & Valentine 2016). Also, low levels of women’s 

participation, particularly in managerial roles and decision-making positions, 

characterise traditional media (IWMF 2012; EIGE 2013), as well as digital 

3 See recent collections providing overviews of themes and perspectives: Ross 2012; 
Byerly 2013; Carter, Steiner and McLaughlin 2013. 

4 See Padovani and Pavan 2017; Padovani 2018.
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industries (Edstrom & Facht 2018). Violence, abuse and harassment, including 

against female journalists, have become one of the major concerns in today’s 

digital environment (Malamuth & Briere 1986; Vega Montiel 2014; OCSE 2016), 

alongside problematic issues related to gender divides and unequal access 

to technologies and relevant knowledge. These have been highlighted in the 

context of the World Summit on the Information Society (WSIS Declaration of 

Principles 2003, para. 12), in recent institutional reports (UNESCO 2016) and 

within the Commission on the Status of Women (CSW) 62, whose 2018 review 

theme related to gender, media and ICTs. Thanks to the influence of the Global 

Alliance for Media and Gender (GAMAG), eight recommendations linked to 

this agenda were included in the agreed conclusions of the CSW adopted by 

member states in March 2018. 

Complex configurations of gender inequalities across media environments 

are therefore to be acknowledged and addressed, in due consideration of the 

fact that the media and ICTs occupy a strategic yet delicate position in society 

when it comes to gender relations. They are crucial in making gender equality 

a reality by supporting gender aware and responsive views of the world; at the 

same time, media and ICTs are all too often immersed in systems of unequal 

gendered power dynamics, which are easily reproduced by not recognising the 

media’s own unequal structures and modes of operation, or by prioritising profit 

over human and women’s communication rights. And, yet, following the SDGs’ 

rationale, achieving sustainable development requires recognising women’s 

contributions, in all their diversity, and ensuring their equal and meaningful 

participation in the decisions that affect their lives and their communities. 

Addressing the many challenges deriving from unequal practices in the media 

and communication sectors requires both targeted efforts focused on gender 

equality and women’s empowerment, and multidimensional approaches that 

take into consideration the experiences, needs and contributions of all citizens 

as part of development efforts.

Education is at the core of any attempt to foster gender equality as an 

integrated component of the whole 2030 Agenda, so as to make young women 

and men aware, capable of identifying unequal practices, and adequately 

equipped to contribute to making their future professions and working 

environments more gender-sensitive and gender-responsive. In relation to 
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communication, media and digital transformations, serious commitment is to 

be expected from educational institutions, so as to provide a next generation of 

professionals in these sectors with the knowledge and understanding that will 

make a difference.

In this context, UNESCO partners with global networks mandated to promote 

gender equality in and through the media, such as the Global Alliance for 

Media and Gender5, with researchers’ associations such as the International 

Association for Media and Communication Research (IAMCR6), and with 

university networks, in particular the UNITWIN Network on Gender, Media 

and ICTs.7 The present syllabi – or course model - is an outcome of such 

collaboration: though published in the UNESCO’s series on journalism 

education, it speaks to a broad audience of teachers and higher education 

institutions across journalism, media and communication domains. 

1.2 Background to the syllabi
Understanding the causes, realities and consequences of gender unequal 

relations across the media sector, and addressing resulting unequal 

communication opportunities and practices, remains a challenge, and an 

objective that, given the centrality of media and communication in today’s 

world, needs to be kept high on the agenda in view of fostering just, diverse, 

and equitable societies.

In light of the above, the UNESCO UNITWIN Network on Gender, Media and ICTs 

was created in 2015 as a worldwide network of universities with the aim of 

promoting an integrated system of research, education and dissemination 

of activities on gender, media and ICTs across world regions. The Network 

operates consistently within the framework and goals of the UNESCO-

promoted Global Alliance on Media and Gender, to respond to the requirement 

for action established by the Beijing Declaration and Platform for Action, which 

validates the significance and importance of research and education to foster 

gender equality and sensitivity across all types of media.

5 www.gamag.net
6 www.iamcr.org
7 www.unitwin.net 

http://www.gamag.net
http://www.iamcr.org
http://www.unitwin.net
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Starting from a mapping exercise of existing educational practices in different 

world regions – in order to highlight gaps and good practices – the UNITWIN 

Network has elaborated the proposed course model to respond to the urgent 

need to equip a new generation of journalists, media and communication 

professionals who are gender-aware in their workplaces and gender-sensitive 

in the content they produce. 

The course model has been developed by a group of scholars, active in a 

number of the UNITWIN Network member institutions from across the world’s 

regions (see Annexes), who have come together thanks to a project titled 

‘Mapping Educational Strategies for Creating Gender-sensitive Journalism, 

Media and ICT Curriculums’, funded by the International Programme for the 

Development of Communication (IPDC) with the support of the Kingdom of 

the Netherlands.

Coordinated by the Royal Melbourne Institute of Technology, RMIT, (Australia, 

Professor Lisa French), the National Autonomous University of Mexico (Mexico, 

Professor Aimée Vega Montiel), and the University of Padova (Italy, Professor 

Claudia Padovani), UNITWIN Network members met in Costa Rica in April 2018 to 

develop a framework for the course model, define its goals and structure, and 

share expertise and experiences so as to make the model meaningful to a broad 

and diverse audience. Sustained exchanges throughout 2018 and several rounds 

of review have made it possible to finalise the resulting syllaby.

UNITWIN Network members have been operating on the conviction that the 

media and ICTs are part of the ‘gender-and-intersecting-inequalities-problem’, 

but they can certainly play a fundamental role in developing solutions that 

contribute to achieving the ambitious goals of the Sustainable Development 

Agenda. The proponents of the present course model believe that in order 

to harness the potential of media and ICTs for gender-aware and gender-

responsive change, transformations in organisational cultures of both heritage 

media and new media, as well as the development of personal awareness 

and critical capacities are key. A new generation of professionals must be 

adequately prepared to face the challenges of equality, diversity and inclusion in 

global communications, from newsmaking to advertising, from movie making to 

public relations, from political communication to algorithm development.
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To this end it is critical that media, journalism and ICT students receive 

training on the issues that surround gender inequalities in media industries, 

in the journalistic workspace, and in digital environments; training that allows 

young professionals to develop a gender-aware understanding of the content 

produced by the media, the working environment in which they operate, the 

different opportunities and challenges for women and men to participation 

and access, including to decision-making positions.

In elaborating the proposed syllabi, the UNITWIN Network aims at providing a 

gender-sensitive and internationally applicable model to institutions offering 

media, communication, journalism and ICT training. A course model that is 

informed by the mapping of existing teaching and learning practices, and of 

good practices from around the world; and a model conceived to contribute to 

filling gaps in the educational offer of most higher education institutions where 

such programs are taught. This is in view of eliminating gender disparities 

within education, and consequently in the media sector, in order to support 

the construction of just and equitable societies, and to empower women in 

journalism, media and communication industries. Finally, it is a course model 

that is grounded in UNESCO’s commitment to gender equality and consistent 

with the language and approaches through which UNESCO envisions gender 

equality strategies and programs to be developed.

1.3 Model course objectives and pedagogical 
approach 

The UNITWIN Network on Gender Media and ICTs operates to promote gender 

equality in communication and journalism education programs in all regions of 

the world and to create knowledge of the global situation of gender inequalities 

around gender, media and ICT issues across higher education institutions. 

In this light, a number of criteria and specific objectives have guided the 

Network’s efforts in elaborating model course.

In the awareness that although institutions and nations differ dramatically, 

gender equality in and through the media and ICTs remains a controversial 

issue across the world’s regions, the model course provides a flexible resource 
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aimed at impacting positively on students and young professionals. It takes 

a holistic approach so that it can be adapted to a range of journalism and 

media curricula; it adopts a broad understanding of global communications 

so as to enable a wide use across disciplinary domains. Addressing the goal 

of educating gender-sensitive graduates – so as to impact on the future 

communication environment to make it inclusive, diverse and plural – the 

holistic approach is reflected in a series of themes, sub-themes and principles 

that are translated into the structure of the course model. In developing 

educational activities based on the proposed model, dialogues between 

teaching staff from different disciplines should be facilitated and valued, since 

they can prepare future professionals to deal with gender-related complexities 

of media and ICTs.

At the same time the model course is intended to have a transformative impact 

on the academic staff also, promoting their gender sensitivity, and supporting 

their initiatives within their home institutions with informed materials, new ideas 

and useful tips on how to enrich their educational interventions. 

Moreover the UNITWIN Network highlights the necessity to mainstream – 

at the institutional level of universities, faculties, departments and formal 

degrees – the notion that a course on gender, media and ICTs must be 

an integral part of media, communication and journalism programs. More 

broadly, mainstreaming gender awareness across the university ensures 

new educational gender-sensitive modules are made within a context that 

guarantees sustainability and institutional support.

The present resource thus proposes some scenarios of use of the course 

model, so as to make it flexible, adaptable and relevant to the specific context 

where it will be offered. To this end, as well as making reference to international 

reading materials, sets of international and regional recommended resources 

have been included to be presented and discussed in class, and referred to in 

the conduct of various activities.

 Aware of the fact that a disconnection between the educational and 

professional worlds still characterises the media and ICT sectors in many 

regions and contexts, the proposed model invites connecting theoretical 
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elements and learning objectives with media processes and structures. This 

can also be done by engaging media and ICT industries, possibly involving 

them in the design and implementation of specific educational activities, 

through talks, internships and monitoring activities.

Furthermore, in due consideration of the multi-actor and multi-level context 

that characterises media and ICT operations, it is suggested that teaching 

and learning activities are designed and carried out helping students to 

acknowledge efforts by non-academic actors/agents to promote gender 

equality in and through the media; raising awareness and examining on-going 

national, as well as transnational, advocacy interventions, can contribute to 

an appreciation of the role of gender equality activism towards transformative 

media and ICT practices.

Finally, as the model adopts as a baseline resource UNESCO’s Gender-Sensitive 

Indicators for the Media8 – a framework to gauge gender sensitivity in media 

operations and content, (2012).

The resulting overall pedagogical approach is multi-level: it links local and 

global experiences, local and global knowledge, as well as local and global 

available resources. Furthermore it is an approach that acknowledges the 

transformative potential of participatory and innovative educational practices 

that see students, teachers and the institutions where they operate as active 

components in a transformative educational experience.

Moreover the approach is grounded in constructivist theories: as gender 

equality in and through the media remains a contested concept, the UNITWIN 

Network invites teaching and training personnel to create opportunities for 

students and interested people to critically contribute to defining the ways 

in which gender equality should be framed in specific contexts and what 

solutions should be envisaged to overcome inequalities.

This is all the more important in consideration of the interconnected nature of 

the many dimensions of gender inequality that characterise the media and 

8 UNESCO GSIMs http://www.unesco.org/new/en/communication-and-information/
resources/publications-and-communication-materials/publications/full-list/
gender-sensitive-indicators-for-media-framework-of-indicators-to-gauge-gender-
sensitivity-in-media-operations-and-content/ (Accessed 14/11/201/)

http://www.unesco.org/new/en/communication-and-information/
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ICT sector – from representation to access to decision-making positions, from 

unequal working conditions to the absence of adequate policies and programs 

– but also of other axes of unequal power and privilege that may intersect with 

gender, such as age, ethnicity, sexual orientation and physical ability. Hence a 

multidimensional and an intersectional perspective is assumed.

Finally the need to link theory and praxis remains a fundamental tenet of 

the feminist advocacy tradition that has informed the present model. In this 

vein, the model also values the possibility to create spaces for encounters 

between theoretical knowledge and evidence-based investigation, and on the 

other side, the professional expertise coming from the world of media and ICT 

practice, as well as from the world of the many NGOs, professional associations 

and grassroots groups that operate to foster gender equality in the sector. 

1.4 Course design, content, approach,  
and delivery

Given the multidimensional and complex nature of the nexus between gender, 

media and ICTs, and the diversity of geo-cultural, economic and political 

contexts in which the model course may be introduced, the different units 

propose ideas for course design and implementation within an approach 

to the general theme that is articulated in three components: main themes, 

subthemes and theoretical-methodological approaches.

Gender inequalities in the media and ICTs are complex and interrelated: 

each thematic unit in this course model addresses a ‘main theme’, while 

suggesting how each theme may be articulated into ‘subthemes’. Moreover, 

interdependencies amongst inequality issues are to be critically considered in 

their geo-cultural specificity.

A set of main themes has been identified, which on the one side reflects the 

long established scholarly tradition that has shed light on gender and media 

issues. On the other side it builds on existing educational opportunities, expert 

knowledge, trans-disciplinary debates and a forward-looking perspective on 

how media and ICT professions evolve. 

The seven main themes identified for the model course, and organised in the 
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units are:

1. Representation, language and discourse

2. Access to decision-making/decision-making power

3. Gender in media and ICT structures

4. Audience, reception and uses of media and ICTs 

5. Violence against women (VAW) in and through the media and ICTs

6. Gender mainstreaming in media and ICT policies 

7. Advocacy and activism

Each of these themes can be addressed in different ways, in general terms, or 

focusing on specific aspects. Hence each thematic section suggests a set of 

(possible) subthemes. These can be found in Syllabi (section 3).

Finally, depending on the disciplinary area within which the course is 

offered, on the educational goals of the specific degree/program, and on 

educators’ preferences or previous experiences, teachers may privilege 

specific approaches to gender, media and ICT issues. The proposed course 

model indicates different approaches that may be adopted: they are not to 

be considered alternative or exclusive; rather they may be integrated and 

matched in consideration of the contribution that each can bring to a better 

understanding of the issues at stake. 

The following relevant approaches that have been identified and included in 

the model, and briefly elaborated upon in relation to each theme, include:

 ~ Feminist

 ~ Intersectional

 ~ Intercultural

 ~ Historical

 ~ Postcolonial

 ~ Political economy

 ~ Policy process

 ~ Human rights 

 ~ Sexual diversity/orientation
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Overall, each thematic unit is organised in sections.

a. Units are introduced by a short statement that clarifies the primary goal 
in addressing the specific issue and the expected learning outcomes. 

Teachers can choose to start from these introductory paragraphs to identify 

themes that are more relevant to their educational activities.

b. An outline for each theme is presented, highlighting definitional issues, 

clarifying why the topic is relevant to a gender media and ICT curriculum, 

and providing basic evidence and reference to relevant literature.

c. A section devoted to the subthemes follows: this provides suggestions on 

how the general theme can be approached. Subthemes can be addressed 

in their totality and interaction; or they can be selected to elaborate more 

focused educational designs.

d. Possible theoretical approaches to the theme are then listed and shortly 

elaborated upon as to how they relate to the main theme: also, in this case, 

selection is to be operated by teachers on the basis of course and degree 

final objectives.

e. Each unit also includes a section where the UNESCO Gender-Sensitive 
Indicators for Media (GSIM) that are relevant to the main theme are listed: 

interested teachers are invited to make use of the GSIM as an educational 

resource, possibly engaging students in exploring ways to apply one or 

more indicator to their local, national or regional context.

f. A list of selected references completes each unit, thus making the proposed 

model a resource in relation to essential readings around gender, media 

and ICTs.

g. Finally, further interesting resources – such as digital platforms, archives, 

multimedia materials or tool kits, but also relevant good practices from 

across the world – are indicated in a box. That may be used to engage 

students in various activities, from research to developing critical 

commentaries, so as to get a better sense of gender (un)equal realities on 

the ground and related initiatives.
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2.1 Scenarios of use
How can the model course be used? It can be used in many ways.

Teachers bring to class their experience and expertise. The present course 

model is designed to respond to the specific educational goals of the 

overall qualification of which this would be a component. Local and national 

situations may require adaptation and further elaboration towards designing 

educational models that are meaningful, appealing and forward-looking.

Hence the proposed model is not about prescribing topics, materials and 

activities: rather, the present proposal is an attempt to offer suggestions for 

the design of up-to-date and innovative models and courses, as well as to 

highlight useful resources that may be included in the design of courses that 

certainly need to reflect and address specific situations. 

Inevitably what is proposed in the units has limitations. It may not reflect 

the global richness of scholarly reflections and educational approaches 

fostering gender equality across higher education. It may not adequately 

address contemporary challenges deriving from a fast-changing media and 

communication environment. Indeed, the content and suggestions of the 

proposed course model can certainly be enriched on the bases of teachers’ 

own knowledge and understanding, as well as of students’ contributions and of 

context-related educational and communication practices.

In general terms the proposed course model can be used as a resource to 

enrich existing educational activities or develop new ones:

1. The model course as a further resource: the model can be adopted to 

supplement existing courses on gender, media and ICT issues, providing 

international references and suggestions on how to integrate different 

approaches in educational activities.

2. The model course as an innovative resource: the model can be taken as a 

starting point towards creating new, stand-alone courses, to be introduced 

in existing programs and degrees. In this case (all or some) thematic 

units can be included in the design of a new course; while for each theme, 

subthemes and theoretical-methodological approaches can be prioritised 

and further developed depending on contextual specificities.
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3. The focused module resource: the model can also be taken as a resource 

from which to pick and select themes, references and materials for creating 

thematic modules on specific aspects of media gender (in)equality: 

on representation, images and language; on media-related aspects of 

gender-based violence; or on exploring the steps to be taken to develop 

adequate codes of conduct and policies. 

4. The training manual and reading resource: the proposed syllabi can also 

be conceived as an extra resource for interested trainers, professionals, 

advocates and policy makers, who may find in this collection an articulated 

framework to address gender-related issues in their work around media and 

ICTs, as well as relevant reading suggestions.

In this way the model course constitutes a flexible resources It is a menu-

type proposal whereby individual teachers, in due respect of their academic 

freedom and experience, may compose ad hoc, original and innovative 

educational designs in response to contextual and disciplinary exigencies. 

2.2 Levels of intervention: global proposal,  
local adoption

Aware of the diverse situations in which the course model may be 

implemented, the UNITWIN Network suggests working towards the course 

model adoption and adaptation with a focus on the following aspects:

1. Institutional framework: the course model provides interested scholars 

a resource that is not just about ‘content’ and ‘how to’ establish a new 

course, but also aims to promote awareness and forward-looking decisions 

at the level of higher education institutions. The key concept here is: 

mainstreaming gender in media, communication and ICT studies.

2. Course title: there may be several aspects influencing decisions concerning 

course title adoption, depending on the cultural and political context, 

programs where the course is included, and expertise of the teacher. For this 

reason it is suggested that the course title should be decided at the local level 

in order to strike the best balance between the shared objectives of expanding 

knowledge about gender in media and ICT and the local specificities.
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3. Content: the proposed course model is articulated according to main 

themes, subthemes and approaches: these can (and should) be matched 

in different ways and ‘translated’ so as to develop an educational offer that 

is relevant to the local level by pulling together shared components and 

organising them to reflect local needs.

4. Level of university education: rather than opting for an undergraduate or 

graduate course, the proposed model provides a general structure, various 

themes and approaches that can be flexibly adapted to undergraduate and 

postgraduate programs, or potentially to other types of educational and 

training activity.

2.3 Learning activities
The proposed course model highlights the plurality of learning activities that 

can be adopted to teach gender-related subjects in media and ICT curricula: 

activities that are grounded in approaches and methodologies that are 

productive in cognitive terms towards developing transversal skills for future 

professionals. 

These include:

1. Focusing on core concepts, such as gender equality, gender 

mainstreaming, gender sensitivity and responsiveness. To this end the 

present syllabi provides a glossary as a starting point.

2. Adopting critical frameworks concerning the social construction of 

knowledge and gender in media and ICT. For example, activities based on 

frame analysis of policy documents or existing initiatives may help students 

elaborate on the multiple meanings of gender equality in media and ICT.

3. Taking advantage of the framework elaborated in the context of an 

international collaborative network, learning activities may be proposed 

that adopt comparative approaches towards the development of cultural 
competency in intercultural communication.

4. Incorporating contextual studies of gender equality in workplaces, media 

portrayals, and in relation to various cultural, political or economic factors 

that may also be of interest to students. These may include field trips, field 

research, interviews with professionals.
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5. Making use of data presented in international studies – such as the GMMP, 

the IWMF Global Report on the Status of Women in the News Media, or other 

available resources. Students can be invited to develop critical reading of 

gender inequalities with a global, comparative perspective. 

6. Introducing critical reading of media texts – including different genres, such 

as news, fiction, advertising, but also literary texts, official reports, or policy 

documents – can be another productive way to engage young learners with 

(in)equalities and foster gender sensitivity. 

7. Introducing a gender-sensitive review of existing educational materials for 

media and ICT may also be an interesting exercise to highlight the gaps and 

shortcomings in literature, policy intervention and educational opportunities.

8. Promoting learning activities that may also invite students to link, compare, 
and assess gender-related situations in the media and ICT with gender 

inequalities in academia, including a focus on structural issues, production 

and reproduction of inequalities, and women and knowledge transfer.

9. Promoting practical-based, hands-on type activities, such as audio or 

video production, conduct of interviews, creation of info graphics (to be 

conducted in groups, with a research component, reaching outside the 

university) to develop gender-aware practical skills.

10. Fostering the dialogue between academic and professional contexts 

with laboratories and workshops organising collaboratively with non-

academic stakeholders, such as media companies, journalist unions, female 

professional associations, feminist NGOs.

2.4 Challenges and opportunities of working with 
the course model proposed by the UNITWIN 
Network on Gender Media and ICTs

Some challenges and opportunities have been identified, discussed amongst 

UNITWIN members, and are highlighted here as elements to be taken into 

consideration in the design, organisation and implementation of educational 

activities based on the course model. 
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Challenges:
1. Languages and cultural elements: adequate attention must be paid to 

the use of gender-fair and gender-inclusive language when addressing 

gender equality issues in media and ICTs. Also, developing educational 

activities based on an international course model implies awareness of the 

necessary translation of core termts in the language of instruction; but also 

the possibility of creating multilingual spaces for transnational collaboration 

across regions. Attention should be given to different ‘languages’ – oral, 

written and visual – that contribute to construct gender in and across media 

and ICTs.

2. Contextual issues/priorities: priorities and concerns in relation to gender, 

media and ICT – and related education – vary widely across geo-cultural 

and linguistic contexts. This invites the elaboration of educational modules 

and activities that, although based on shared elements, make flexible use 

of the proposed materials so as to make themes, examples, resources 

and references relevant to the specific geo-cultural context. In particular 

the proposed course model invites consideration for truly international 

resources and experiences.

3. Public discourse: addressing gender issues in media and ICTs may raise 

controversial debates and overt opposition, also within university settings. 

Nevertheless, in the design of models and courses, a critical approach to 

core concepts – such as gender equality and gender mainstreaming – 

should be adopted and fostered in order to maintain the transformative 

potential that is embedded in such concepts, and not see it become diluted.

4. Resistance to reference ‘feminist’ thinking: in some contexts the explicit 

mention of ‘feminist approach’ or ‘feminist theory’ may result in resistance 

from the side of different stakeholders. A strategic approach to the use of 

vocabulary should be adopted at the local level, while maintaining explicit 

reference to the transformative potential of education on gender, media 

and ICTs; this can be done by foregrounding positive societal gains through 

gender equality progress.

5. Link gender studies with the design of policies: the policy dimension 

of gender, media and ICTs has been widely disregarded by different 

stakeholders in spite of the many recommendations that have been made 

at the international and regional level. It is suggested that this should be 

a core component of educational and training activities, to guarantee 
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explicit mention of internationally-agreed principles and goals, as well as 

sustainability of gender mainstreaming activities at the level of individual 

media and ICT companies.

6. Trans-disciplinary knowledge/approaches: given the complexities of 

gender inequalities in the media and ICTs, the articulation of the proposed 

seven ‘main themes’ – from representation to working conditions, violence 

and advocacy – invites sustained efforts in developing trans-disciplinary 

exchanges, not only in research but also in education.

7. Threats to women who teach gender-related courses: issues of support, 

and even protection of scholars who are active in the gender, media and 

ICT field is an open issue in many contexts. This is for higher education 

institutions to consider, making sure there is adequate and substantial 

institutional support to any educational activity and program.

8. Sustainability: a concern with sustainability of all gender-sensitive 

educational activities should be embedded in the design and adoption of 

any new course or model. This attention to detail means to design, plan and 

implement new educational activities in due consideration of the human, 

knowledge and financial resources that are needed, as well as of the 

creation of ‘enabling environments’ within institutional frameworks.

Opportunities
1. Gender, media and ICTs for the 21st century: building on the diverse knowledge 

and experiences of the UNITWIN Network’s members, the course model adopts 

a forward-looking, inclusive and comprehensive approach: one that aims 

at overcoming a still prevailing ‘binary’ interpretation of gender and media 

issues, opening a space to a more articulated understanding of gender in its 

intersection with axes of inequality and power, while at the same time trying to 

integrate concerns related to traditional media and digital media. 

2. Moving theories of gender: not just linguistic and geo-cultural diversities 

are to be considered, but also the wealth of knowledge, pedagogical 

approaches and theoretical frameworks that pertain to the analysis and 

investigation of gender (in)equalities. In this respect any new educational 

activity should consider pulling together and fostering a critical vision of 

gender theories to support young professionals’ understanding of gender 

theories and practices as an evolving reality.
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3. Sharing knowledge: the possibility to share knowledge and 

understandings of gender- and media-related issues that come from 

diverse cultural contexts and situations should be valued. The UNITWIN 

Network provides a global platform for sustained knowledge sharing, which 

is open to any interested university institution. Adopting knowledge sharing 

as a principle in course design and implementation also pertains to the 

possibility to create dialogues and collaboration between academic and 

non-academic entities.

4. Create curricula that respond to the specific contexts: at the same time, 

the diversity that characterises the different contexts where new courses 

and models on gender, media and ICTs may develop, allows us to think, 

design and foster educational offers that respond to the challenges of 

diversity within a global shared plan for gender equality.

5. Institutional frameworks at universities: calling on university institutions 

to strengthen their educational offer with an explicit focus on the gendered 

processes that characterise media and communication is likely to entail the 

elaboration of adequate institutional frameworks, at the level of university, 

departments and programs, to promote gender equality regimes also within 

the institution. 

6. Transnational developments: as the critical issues concerning gender 

inequalities in the media and ICTs are a global challenge, the proposed 

course model offers the opportunity to think globally and implement 

transnational educational approaches and modes of delivery, while 

designing and implementing local activities. This includes the possibility 

to integrate virtual exchange innovative modes of delivery, making use of 

digitally supported platforms and implementing transnational collaborative 

projects involving universities, departments and classes from different 

countries and regions.

7. Getting connected globally: engaging in the design and implementation 

of new courses or models on gender, media and ICTs also opens an 

opportunity to link to existing international networks, such as the UNITWIN 

Network on Gender Media and ICTs or the Gender and Communication 

sections of international professional associations (like the IAMCR or ECREA); 

but it also opens the possibility to create new networks.
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Given the articulated and complex nature of the nexus between gender, media 

and ICTs, and the diversity of geo-cultural, economic and political contexts 

in which the course model may be introduced, the Network promotes a 

holistic approach to the theme and elaborates a proposal for course design 

and implementation that is grounded in three components: main themes, 

subthemes and approaches.

A set of main themes has been identified, on the basis of the mapping of 

existing courses, expert knowledge, and trans-disciplinary discussions. 

Furthermore it is highlighted that each of these themes can be addressed in 

different ways, either general or with one or more specific focus/foci. For this 

reason, in the following the course outline is organised in units, each of which 

includes a set of subthemes. These are for interested teachers to consider.

Depending on the teacher’s interest and contextual exigencies, any course 

designed and implemented may:

1. adopt a general perspective and include all the main themes – and related 

units – and, for each theme, address some or all of the subthemes (this 

is more effective where whole courses on gender, media and ICTs are 

designed and offered)

2. select one or more themes and address some or all of the related 

subthemes (this may originate a course with a specific focus or be a sound 

way to organise thematic modules within courses offered on different 

topics)

3. explicitly adopt one or more of the suggested approaches, so as to enrich 

the students in terms of their learning experience

In this way the course model constitutes a very flexible resource: a menu-

type proposal whereby individual teachers, in due respect of their academic 

freedom, may compose ad hoc educational plans in response to contextual 

and disciplinary exigencies. Ideas and examples of how the themes, 

approaches, methods and resources may be combined are provided.
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3. UnitsMAIN THEME ONE
Representation, Language And Discourse

Goal
To analyse the representations of gender that circulate in the media and in ICT 

in order to denaturalise stereotypes and discriminatory forms against women, 

against gender/generic diversities and against non-hegemonic forms of 

masculinity.

Introduction to the topic
Representation, language and discourse are systems of meaning. Media and 

ICTs use language, images and stories to create and transmit the discourse 

that forms the meaning. This practice of representation implies a production 

and exchange of written, oral, sound and visual signs, whose significance takes 

place in and responds to social, political, cultural, historical, economic and 

ideological contexts.

All societies produce systems of signs, shared codes of interpretation and 

social conventions that relate individuals and connectivities to each other. 

Therefore a study of representations necessarily involves the study of signs and 

meanings, since everything is potentially a sign and carries a significance, and 

semiotics is about decoding that meaning in a multimedia text.

Representations in the media and ICTs not only respond to the individual 

cultural context in which they were produced, but also create or reinforce 

meanings. In this sense several feminist theorists (Tuchman 1978; Moreno 

Sardá 1988, 1991; Richard 1996; Gledhill 1999; Sakr 2004; Castellanos 2010; 

Natansohn 2013) have coincided in pointing out that representations of women 

in the media and in ICTs assign to both the masculine and men a place of 
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superiority, and both to women and the feminine a subordinated place. In 

addition they have analysed how androcentrism, patriarchy and machismo 

are representations of power, expressed in languages and discourses in 

different ways and political and economic systems, and throughout history. 

Thus realities and asymmetrical social places have been configured between 

men and women, between the feminine and the masculine.

Stereotypes, sexism, reification, discrimination and violence are common 

representations of women and the feminine in the media and ICTs. These 

representations are not only consubstantial to patriarchy as an ideology, but 

have been integrated with the economic system on which the profitability of 

the media industries is based. And when women are represented in such a 

way, their capacity for leadership and protagonism in social transformation 

diminishes.

For this reason this curricular proposal starts from the historical character of 

gender representations in the media and ICTs, and also from the dispute over 

meaning within them.

Subthemes
 » Constructions of gender in the media

 > Stereotypes, gender roles, cultural patterns, archetypes

 > Relations of power (e.g. that favour and naturalise patriarchy)

 > Links between stereotypes, and the specific cultures where they are 

produced, as a practice that reinforces norms9 

 > Evidence of gender bias within representation

 » The expertise of women in the media

 > Spaces occupied by women in the news, in the cinema or television, e.g. 

how often women are relied upon as experts compared to men

 > Linking of women to stereotyped roles and places – entertainment, 

household, etc. Gender roles assigned based on, and limited by, sex

9 For example, ‘the wife’ is represented in all societies, particularly the ‘good 
wife’. In some countries, men can have several wives and the stereotypes 
vary (e.g. first wife is the matriarch and long-suffering confidant; second 
wife is a scorned woman; the third is the youngest and favoured).
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 » Identities and subjectivities

 > The ways that systems of representation represent gendered identities e.g. 

in social media or other ICTs 

 > Identity as a result of the intersection of gender, sexuality, class, ethnicity, 

age

 > How sex and gender are represented in media and ICTs

 > Analysis of the cultural patterns that sustain sexist stereotypes and 

patriarchal power relations

 » Spectacle of the ‘Other’

 > Stuart Hall’s (1999) idea that the media is fascinated with representing 

‘otherness’ enables an interrogation of the ways representational practices 

portray ‘difference’; where popular stereotypes come from; and how 

meaning is constructed by discourses and practices that perpetuate 

inequality (including in relation to gender)

 > Examination of the figure of the woman as ‘spectacle’ e.g. to be looked at or 

as ‘the object of desire’, and how this a) constructs women as less powerful, 

or passive; b) how female characters as ‘spectacle’ maintain patriarchal 

ideology; and c) how this spectacle is intrinsically linked to the economic 

profitability of the media

 » Uses of language (oral, written, visual, sound)

 > Sexist use of language. Types of women and femininities that build language

 > Discursive, visual and sound strategies from which gender representations 

are constructed

 » Representations of women in politics

 > Representation of women’s leadership

 > Representation of women’s political participation

 » Power relations between genders

 > Power relations between genders

 > Discrimination, exclusion and sexism against women in the media

 > Analysis of whether representations promote equality (equal conditions) 

and equity (fairness), or work against these human rights
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 » Role of the media in the reproduction of gender-symbolic violence

 > Naturalisation of gender-based violence

 > Male impunity in the face of gender violence

 > Gender violence as a fatality and a destiny

 > Toxic masculinity and hegemonic masculinity

 » Masculinity and femininity (including toxic masculinity)

 > How texts operate to produce meanings that reproduce dominant 

ideologies of gender, e.g. what is masculine and what is feminine in a given 

culture, and how these binaries exclude other ways of being and often 

create negative and limiting images of women 

 > Men and the plurality of male subjects

 > Representation of male virility, privileges and authority

 > Other non-violent and non-patriarchal ways of being male

 > The impact of the representation of traditional gender roles on formations 

of identity (e.g. toxic masculinity oppresses men, represents them as ideally 

violent and imposes prescriptive ways of being ‘masculine’ for males)

 > Representations of femininity differ across cultures and different historical 

periods. A study of the way femininity is culturally and socially constructed 

over time can illustrate and potentially change the stereotypes women are 

exposed to, whilst also revealing how the media and ICTs actively produce 

gender

 » The participation of women in the production of media and ICTs

 > A significant element in representation is who produces images and whether 

women have access to self-representation and creative expression. An 

examination of industry credits (e.g. on a film or TV credit role) may reveal 

gender segregation in some fields (e.g. women are more likely to be found 

in makeup and hair than in directing)

 > Gender diversity is an issue in ICT, technology and STEM industries. Media 

representations tend to reinforce gender norms and this may have an 

impact on attracting women into those industries, as can be seen by an 

analysis of the gender norms represented. An example might be the under-

representation of women in science and technology potentially adds to 

gender differences and inequalities in that field
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Possible approaches
There are several approaches from which each of the proposed subthemes 

can be developed. These approaches can be used individually, or at the same 

time, several of them can be used to work on the same topic. 

We suggest, below, some approaches:

Semiotics: This approach allows us to understand how construction works 

and the meaning of the signs used in a specific representation. Gender is 

constructed through representation e.g. binary gender identities construct 

concepts of masculinity and femininity. Behaviour, power and roles in society 

are shaped according to deep-seated cultural assumptions and values 

that prescribe what a person of a particular sex can and should do. These 

are reinforced within media representations that create cultural norms and 

stereotypes that can be deconstructed through semiotic analysis.

Ideology: This approach is necessary because it allows us to locate 

representations within systems of greater meaning that, in turn, correspond to 

particular regimes of power, such as patriarchy. Ideology is promoted through 

representation whereby the prevailing ideology of a culture dominates. The media 

and ICTs are not neutral but can be major instruments of ideological domination.

Intersectionality: In the representation of gender, identity as well as subjectivity 

occurs in the articulation of different oppression variables, such as sexuality, 

class, ethnicity or age. An analysis of intersectional representation can enhance 

an understanding of the fact that gender is only one aspect of identity and 

influence on social oppression (e.g. there is a complex relationship between the 

way in which different forms of subordination relate to each other). 

Intercultural: Language and discourse are developed within cultural 

representations that are in constant interaction. Interculturality in gender 

allows us to locate the role of the relationship between cultures as a significant 

element of power between genders.
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Women’s human rights: This approach helps us to recognise in the media 

the violation of the human right to communicate from standards of equity, 

non-discrimination and non-violence. Likewise this approach supports the 

enforceability initiatives of women’s human rights.

Postcolonial: This approach favours the recognition of geopolitics and 

colonialism in which the representation of women in the media is inscribed. It 

also raises the need to locate the specific voice of women in their particular 

historical environments.

Political economy of the media: This approach helps us to investigate the 

relationship between sexism and advertising, for example, and to analyse the 

direct relationship between the objectification of women and the economy of 

symbolic goods.

Policy process: Overcoming the objectification of women in the media allows 

us to pass from passivity to political participation. This approach also helps us 

to analyse the political place of women in the media.

Feminism: Based on values of equality and emancipation, feminism is an 

essential approach to analyse the representations of gender inequality, and 

to develop initiatives that promote the dismantling of machismo, gender 

violence and patriarchy.

Sexual diversity LGBTI: The gender/generic diversity approach allows us 

to place the feminine as central to the LGBTI, and therefore to question the 

different variables of lesbophobia, homophobia, and transphobia.

Historical: The historical approach allows us to locate specific contexts in 

which representations of genres are constructed in the media. In addition it 

allows us to put into dialogue different perspectives of the genre that have 

been constructed throughout history.

Masculinities: This approach allows analysing the plurality of masculinities as 

an effect and reaction to hegemonic masculinity. In addition, this approach 

allows us to review the cultural patterns on which machismo and gender 

violence are based and favours the understanding that only a commitment to 

removing gender violence positions other forms of masculinity and of men.
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Reference to UNESCO’s Gender Sensitive 
Indicators for Media
UNESCO’s Gender Sensitive Indicators for Media (GSIMs) are in two sections:

A: Actions to foster gender equality and

B: Gender portrayal in media content

The current unit focuses mainly on the second section, gender portrayal in 

media content.

B1.1-Strategic Objective 1: Balanced presence of women and men – reflecting 

the composition of society, and human experiences, actions, views and 

concerns in media coverage of news and current affairs (UNESCO 2012, p. 41).

This unit promotes the analysis of gender representations in media content, 

as well as the structural conditions that determine said representations. 

In that sense we suggest evaluating how women and men and people of 

gender/generic diversity appear in media; how they are cited as sources of 

information; how they are valued in relation to cultural patterns. The purpose 

of this analysis is to review how social, ideological, political, racial, and cultural 

hierarchies are expressed in gender asymmetry.

B1.2-Strategic Objective 2: Fair portrayal of women and men through 

elimination of stereotypes and promotion of multidimensional representation/

portrayal, (UNESCO 2012, pp. 42–43).

Based on the analysis of how men and women and people of gender/gender 

diversity are represented, this curricular proposal encourages the conception, 

development and dissemination of non-sexist gender representations, which 

do not discriminate on the grounds of gender identity or sexual option, and that 

express the social benefits of a society governed by gender equity.

B1.4-Strategic Objective 4: Evidence of gender consciousness in different 

types of editorial content (e.g. reporting, editing, commentary, features, 

documentaries, interviews, talk shows, etc.) and across the spectrum of 

subject areas (politics & governance, economics & business, science & 
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technology, etc.) and content categories/sections (e.g. news pages, edit/op-

ed pages, business sections, sports sections, etc.) (UNESCO 2012, pp. 44–45). 

This unit proposal also examines the representation of gender in journalistic 

information. In that sense it is proposed to examine how the language used 

daily in the news, chronicles, editorials, reports, etc., affords a sense of reality 

that naturalises gender inequality, but also has the potential to encourage 

gender equality in the way of referring to men, women and people of different 

sex/generic status.

B1.5-Strategic Objective 5: Evidence of accurate and holistic understanding 

of gender-based violence in all its forms as an internationally recognised 

violation of human rights (UNESCO 2012, pp. 45–46).

This unit promotes the recognition of how structural gender inequality is 

represented in patriarchal societies. Machismo, harassment, and gender 

violence are linked to this structure, as is the lack of gender parity in salaries, in 

political participation or among the managerial positions of public or private 

companies. Media and communication representations express that structural 

and constitutive feature of patriarchal societies. In this sense, this theme is 

based on national and international regulations that promote gender equity 

and dignity among peoples and nations, such as the ‘Declaration on the 

Elimination of Violence against Women’ (UN General Assembly, 1993a).

B2.1-Strategic Objective 1: Fair portrayal of women and men in commercial 

messages in the media (UNESCO 2012, pp. 47–48).

After reviewing how, historically, representations of gender have placed women 

in a subordinate position (e.g. not as expert, nor intelligent but in roles such 

as decorative prop); and from an awareness of women’s rights and gender/

gender diversity to be treated in terms of fairness and justice, this theme 

promotes students to develop equitable representations among men, women 

and people of different sex/gender diversity.
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B2.2-Strategic Objective 2: Identification of gender-based stereotypes in 

commercial messages in media (UNESCO 2012, p. 48).

This unit puts special emphasis on advertising and advertising discourse. 

Historically, advertising has reified women’s bodies to associate them with 

desires for possession, control, domination and success. Numerous products 

have been promoted using women’s bodies to captivate the audience and 

increase profits (Siebel 2011). But, additionally, the advertising discourse 

(González Requena & Ortiz de Zárate 1999) has assimilated the association 

between reification of the woman’s body and consumption/possession/

control. This has helped to generalise the use of discrimination and violence 

against women to sensationalise the news, political propaganda, sports, online 

games, fiction films, documentaries, soap operas, sitcoms, etc.
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3. UnitsMAIN THEME TWO  
Access to decision-making /  
decision-making power

Goal 
To identify the structural conditions limiting the access and participation of 

women in decision-making positions in both the media and ICT industries.

Introduction to the topic
The power dynamics that control access to decision-making power to make 

decisions about content in both media and ICTs remain in the domain of 

men. While women have gained significant economic power and are more 

represented politically in most nations of the world than they were half a 

century ago, these advances have not carried over into the communication 

industries. This is particularly true for women in developing economies where 

women face a larger number of barriers than in the more industrialised 

economies (O’Neill & Domingo 2015). In the communication technology 

industries, most of the design of hardware and software is still dominated 

by men (UNESCO Broadband Commission, n.d.). Moreover women have little 

representation in the policy realm of the corporations that dominate digital 

communication today. Research shows that in the world’s top 100 media 

corporations, men occupy 80% of the seats on boards of directors, 83% of the 

positions in top management, and 94% of the chief executive officer roles 

(Edstrom & Facht 2018). 

Addressing the broader issues of access, therefore, will explain the complexities 

of gender relations embedded in the differences between men’s and women’s 

opportunities to decide what kind of technologies are best suited for effective 

communication; how these should be designed, built and disseminated; and 
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how women have already begun to challenge their marginalisation within 

the industries. Feminist activists have engaged with gender and power issues 

within the ICT domain for a number of years. Their approach has been to join 

economic justice to women’s right to communicate, and to the knowledge that 

communication enables. Some have defined the ‘right to communicate’ as a 

guiding framework for both analysis and action, and they have pegged women 

and communication issues to national development – in other words, one is 

needed to enable the other (Gurumurthy 2017a, 2017b).

Subthemes
 » Is representation in content a facilitator for access?

 » Access to technology and media

 > Education and the digital gap

 > Gender stereotypes and technological training

 » Women in technology industries: decision-making hierarchies and 

navigating gendered power structures

 > Structural barriers that make it difficult rather than enabling women access 

to decision-making

 > Perceptions of female leadership

 > ‘Glass ceilings’ and ‘sticky floors’

 » Women in media industries: decision-making hierarchies and navigating 

gendered power structures

 > Structural barriers that make it difficult enabling women access to decision-

making senior roles

 > Perceptions of female leadership and ‘unconscious bias’

 » Poverty and access in the developing world
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 » Women’s communication rights

 > International levels

 > National levels

 » Feminist analysis of gender and digital technology

 » Feminist activism to address women’s marginalisation and ICT access 

(including the ‘digital divide’ between those who have access to media and 

ICTs and those who do not).

Possible approaches
For each subtheme, issues can be addressed from a variety of approaches.

 ~ The intersectional approach is necessary when addressing issues of 

representation and power dynamics due to marginalisation of multiple 

identities e.g. afro-descendant queer identities, Latinx identities related to 

migrant women.

 ~ Access issues also need to be addressed in the context of language and the 

availability of content across languages.

 ~ The roles of women in traditional societies and decolonial approaches are 

necessary to understand the impact of capitalist colonial structures on 

gender dynamics.

 ~ Social justice and secular humanist approaches should also be incorporated 

to provide contextual information on how religious beliefs across the world 

have shaped gender roles, women’s participation in society, and the power 

to act as decision-makers in their respective cultures.

 ~ Feminist analysis of the problem draws attention to how women have been 

addressing it.
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Reference to the GSIM 
A1.1 Strategic Objective 1: Gender balance among decision-makers within 

media organisations pp.22-23

A2.1 Strategic Objective 1: Equal treatment and recognition of capacities for 

women and men in the workplace pp.24-25

A3.1 Strategic Objective 1: Equal presence and participation in decision-

making of women leaders in these situations pp.29-30

A3.3 Strategic Objective 3: Structures that promote gender equality in the 

workplace p.31

A3.4 Strategic Objective 4: These structures integrate gender awareness 

into media practice through adoption of policies and uptake of initiatives 

to promote gender consciousness with regard to enhancing diversity in the 

media p.32

A4.1 Strategic Objective 1: Integration of gender awareness into media practice 

through adoption of policies and uptake of initiatives to promote gender-

conscious journalists and other creative/technical personnel contributing to 

the production of media content pp.33-34

B1.2 Strategic Objective 2: Fair portrayal of women and men through 

elimination of stereotypes and promotion of multidimensional representation/

portrayal pp.42-43.
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3. UnitsMAIN THEME THREE
Gender in media and ICT structures

Goal
To contextualise the analysis of media and ICT organisational structures 

through a developed understanding of the concept of gender. The theme aims 

to promote ‘gender sensitivity’, which enables recognition of where and how 

difference occurs. 

 

Introduction to the topic
This unit recognises media organisations as structures with policies that 

impact gender power relations within those organisations and also within 

the media texts they create. It covers key subthemes around women’s 

marginalisation in media and ICT industries. These include: visibility of women 

media professionals, status of women within media organisations, norms 

and treatment given to women media professionals, the nature of regulatory 

agencies, and the role of leadership in fostering gender equality.

As outlined in UNESCO’s Gender-Sensitive Indicators for Media (2012 p.53), 

differences between males and females are: ‘socially constructed, changeable 

over time and have wide variations within and between cultures. As opposed 

to biologically determined characteristics (sex), gender refers to learned 

behaviour and expectations to fulfil an image of masculinity and femininity. 

… The term gender is not synonymous with women; rather the term is used 

to refer to human or social attributes concerning both women and men 

collectively’ (see the glossary in this publication). 

Socially-constructed gender conceptions impact on social roles, qualities, and 

expected behaviours and values associated with men, women and those who 

do not gender identify. Meanings are constructed and circulated by varied 
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societal structures, including those in media and ICTs. These structures impose 

norms for the way people behave, take on roles and responsibilities and also 

create ideologies about what men/boys or women/girls ‘should do – rather 

than what they can do’ (Crooks, 2009, p. 8). 

This creates pressures on people to conform to the gender expectations 

and leads to rigid binary definitions that are not inclusive. Gender roles are 

influenced by social structures of family, state, religion and educational 

institutions, and these influences and the norms they create are reflected 

by media and ICT. This theme develops an understanding of gender, which 

acknowledges identities outside of gender binaries and cisnormativity (see 

possible approaches: intersectionality). 

Men control the great majority of media companies today, including those 

that own and manage ICTs. A global level study of 522 news companies found 

that men occupied three-fourths of the top management and board positions 

(Byerly 2011). 

The ways this carries over into content can be seen in numerous studies, 

including the 2017 Women’s Media Center report which analysed bylines, on-

camera anchor and correspondent appearances and TV producer credits 

on 24,117 stories in the United States. The study found that the gender gap 

existed in traditional newspapers, online news, wire services, and TV news. 

It noted that male journalists reported three times more news compared 

to female journalists – with the disparity especially glaring in television. As 

media become concentrated in the hands of fewer owners – nearly all of 

them men, women’s access to jobs also declines. Work by women anchors, 

field reporters, and correspondents in the United States fell from 32 per cent 

in 2015 to 25.2 per cent according to the report of 2016, published by the 

same organisation. The study also found that men produce most stories 

on sports, weather, and crime and justice. Women’s bylines are largely on 

lifestyle, health, and education news. This clearly indicates that media and 

ICT structures have discriminated against women in appointments to senior 

roles, board positions, opportunities for reporting news, and the kinds of 

stories they have the chance to participate in.
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Subthemes
Gendered structures

 ~ Sexual division of labour within organisations and media or ICT fields (over or 

under-representation e.g. women in hair and makeup and not in directing; 

or not in senior company roles)

 ~ Sexism or sexual harassment in professional relationships within media 

organisations

 ~ Gender issues in media finances (e.g. women-oriented media content 

promoting capitalism)

 ~ Sex-role stereotypes

 ~ Unconscious bias

Role of women/third gender10 in media content creation/presentation

 ~ Type of stories covered by/about women

 ~ Nature of work allotted to women

 ~ An understanding of equality and equity (as terms and issues)

 ~ Women’s designations in media organisations

 ~ Difference in story presentation by men and women professionals

 ~ Structural hierarchy and women in media organisations

 ~ Service conditions for women media professionals (including rest rooms, 

work breaks, maternity leave and its impact on their promotions, work from 

home, office socialisation and politics of power, etc.)

 ~ Assessment of women’s work within the organisational space

10  The curriculum writers acknowledge that not all people identify according to a male 
or female sex binary. Some people do not gender identify at all and others, such as 
intersex people, have both male and female chromosomes. Understandings of ‘Third’ 
or ‘Fourth’ gender are culturally variable across different global cultures. For example, 
in Asian/Hindu mythology there is a concept of ‘Ardhnarishwar’, which is half man 
and half woman. There are Hijras/transgender in South Asia, who are persons born as 
male but who identify as female or the other way round.  
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ICT in making women visible in media structures

 ~ Access to ICT infrastructure for women

 ~ Control over ICT usage by women and other gender minorities

 ~ Women’s cyber bullying, trolls, abuse experiences

 ~ Web presence of women media professionals

 ~ Class, caste, technical skills, knowledge resources, assistance for being tech-

savvy, and for women to be online

 
Structural impediments to equal participation of women in media and ICT
Since women often end up bearing the brunt of parental duties, they are 

over-represented in freelance, contractual or temporary home-based/self-

employed work, which creates challenges of continuity, security, remuneration, 

financial independence, career development and exploitation.

 
Gender policies in media organisations
The UN report Inside the News: Challenges and Aspirations of Women 

Journalists in Asia and the Pacific (2015) noted that only 24% of media 

organisations had a gender policy that was in operation at their workplace. 

One-third (35%) was unaware if such a policy existed. Analysis of whether there 

are equal opportunity policies, and whether employees are aware of them, can 

inform an understanding of the gender awareness of individual media and ICT 

companies.

 

Possible approaches
 ~ Feminist: while women make choices, the choices are dictated by the 

structural conditions and expectations. A feminist approach would reveal 

the structural pressures on women and reveal where there are gender 

inequalities.

 ~ Intersectional: a study of the complex, accumulative effects of various types 

of discrimination, and how they overlap or intersect, enables a nuanced 
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understanding of gender and gender-based bias or discrimination. The work 

of intersectional feminists informs this theme in pointing out that there are 

multiple social identities that interact to create discrimination, privilege and 

relations of power. Gender is only one, and others include sexuality, race, 

class, culture, age, and education.

 ~ Intercultural: while gender is culturally constructed, a nuanced 

understanding of the subordinated status of women can show how this is 

retained across geo-social boundaries. 

 ~ Political economy: this approach is essential to understand how individuals 

operate within the institutional spaces and how the value attributed to their 

work is dictated by power relations.

 ~ Human rights: women are treated as body first and person later. Gender 

equality is a human right, as is access to the means of expression through 

media and ICTs.

 

Reference to the GSIM
A1.1. Gender balance at the decision-making level: proportion of women in 

ownership, business management and board positions p.22 

A2.1. Equal treatment and recognition of capacities for women and men in the 

workplace pp.24-24

A2.2 Safe working environment for women and men p.26

A2.3 Equal pay p.27

A2.4 Work/life balance p.28

A3.1 Equal presence and participation in decision-making of women leaders 

in unions, associations, clubs and organisations of journalists, other media 

professionals and media self-regulatory bodies pp.20-30
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A3.2 Gender mainstreaming in all the activities of unions, associations, clubs 

and organisations of journalists, other media professionals and media self-

regulatory bodies p.30

A4.1 Integration of gender awareness into media practice through adoption of 

policies and uptake of initiatives to promote gender-conscious journalists and 

other creative/technical personnel contributing to the production of media 

content p.33

A5.1 Gender equality awareness of professors/trainers, journalism students and 

other students pursuing studies relating to media and communication (e.g. 

media management, program content, production/editing techniques and 

other forms of technical areas, including ICTs) pp.35-36

A5.2 Gender equality awareness of journalists, other media workers and media 

officials (male and female) and access to education and training, including on 

gender-related issues, for women and men in the media pp.36-37.
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MAIN THEME FOUR
Audience, reception and uses  
of media and ICTs

Goal
To know and to understand how the analysis of the audience with a gender 

perspective helps us to think about the relationships established between the media 

and information and communication technologies and their audiences/users 

in a complex manner, thus promoting the recognition of gender indicators and 

perspective in the investigation and analysis of audiences and their consumption.

Introduction to the theme
Have the audiences/users changed? Or has the way to study and understand 

them changed? Or are the media the ones that have transformed the relations 

with their audiences/users based on technological change? How can media 

practitioners deal with active audiences who react to content and share it 

across networks?

This is a complex discussion that is expected to be addressed in depth in this 

unit, considering that not only the answers to these questions must take care 

of all the factors mentioned above, but also understanding that the current 

context allows us to provide feminist and gender theoretical, methodological 

and pedagogical approaches to the analysis of media and ICT audiences, 

reception and ICTs uses.

Feminist audience and reception analysis has been at the core of gender 

and communication studies, which addresses the role of media and ICTs in 

the definition of gender identity, in gender power relations, in media and ICT 

consumption, negotiation of meanings, in the appropriation of media and ICT 

discourses, etc. The new media environment has introduced a new dimension 

to this field, which is related to the uses of ICTs.
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In terms of learning outcomes, it is expected that the model will allow students 

to know how the processes of consumption of media and ICTs operate; 

understand how new technologies impact the creation of new audiences and 

know the motivations, behaviours and key notions for the interpretation of 

audience studies from different theoretical and methodological traditions.

The evidence in Spain (López 2008) shows that it is crucial to address these 

issues during formal university education processes, where journalists are more 

likely to know and be open to norms, principles and journalistic practices with 

a gender perspective. In this way this unit aims to contribute to the training of 

conscious and responsible professionals, both in the professional practice with 

a gender perspective, and in the critical consumption of journalistic content 

proposed by the media and ICT.

Subthemes
 » Research traditions about audience, reception and uses of media: 

 > Effects research

 > Uses and gratifications

 > Literary criticism

 > Cultural studies

 > Reception analysis

 » Feminist approaches to reception and audience studies and ICT uses:

 > Current perspectives in feminist media and ICTs studies

 > Women’s access to uses of ICTs

 > Good practices on the rights of women audiences and users of ICTs

 > The gender dimension of algorithms  in media (e.g. algorithmic bias in 

social media and in search engines)

 » Reception and uses of media and ICT’s like a process with gender 

perspective:

 > Media and ICTs influence in gender identities

 > Gender power relations in media and ICTs consumption and social uses

 > Negotiation and appropriation of media and ICTs discourses
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 » Design, methods and techniques of audience research with gender 

perspective:

 > Design of the research

 > Quantitative techniques (surveys, audience measurements, studies of 

digital media and networks)

 > Qualitative techniques (interviews, focus and discussion group, 

ethnography, virtual ethnography, participatory observation)

 > Network analysis

 > Analysis of open data: open data, scraping, bots

Possible approaches
 ~ Feminism: As a critical theory, feminism is an essential approach to explain 

to students new forms of reception and uses of media and ICTs contents 

by audiences and users, recognising the hegemony of patriarchy and the 

subaltern condition of women. For example, the use of remote controls in a 

household, or access to cell phones.

 ~ Intercultural: This approach allows the students to understand the 

importance of the cultural variable to explain new manners of consumption, 

assuming that all kinds of consumption are cultural. 

 ~ Political economy: This approach helps students to understand how 

neoliberalism, consumer culture and media and ICT industries work in 

oppressive ways in regard to gender issues.

 ~ Historical: This approach allows students to know how the way of 

understanding and researching media audiences and communication and 

information technologies has changed.

 ~ Human rights: This approach helps learners to recognise how sharing 

content should guarantee respect for the dignity of audiences/users.

 ~ Case study: A case study approach may be a very effective starting point 

to engage students with regional and local realities and research. See 

audience case studies in GSIM (in particular: Thailand Public TV and radio 

experiences: Radio The Voice in Vietnam: Unión de Emisoras del Caribe, to 

mention some examples, annex 1, pp. 58–116).
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References to the GSIM
Considering that studying audience/users involves ‘to collect information 

about attitudes, knowledge, interests, preferences, or behaviours in relation to 

messages received from the media’ (GSIM p. 18), below are the indicators of 

gender sensitivity related to the knowledge and research of the audiences and 

the processes of reception and uses of the media and ICTs.

A5.1-Strategic Objective 1: Gender equality awareness of professors/trainers, 

journalism students and other students pursuing studies relating to media 

and communication (e.g. media management, program content, production/

editing techniques and other forms of technical areas including ICTs) (GSIM, 

pp. 35–36)
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Violence Against Women (VAW) in  
and through the media and ICTs 

Goal
To analyse theoretical, methodological and pedagogical approaches through 

the prism of violence against women in and through the media and ICTs.

Introduction to the theme
VAW has been identified as the main obstacle for the fulfillment of women’s 

human rights. International instruments recognise different types of VAW 

(physical, sexual, psychological, economic and femicide) – and contexts 

(institutions, community, work, school) of VAW. 

Key global entities and instruments, such as CEDAW (1979), the Declaration 

adopted in Belèm Do Parà (1994), the Beijing Platform for Action (1995) and most 

recently the SDGs, recognise the key role of media and ICTs to combat VAW.

However, instead of VAW increasing, feminist research has shown that sexism 

and misogyny in media has increased dramatically over the last decades, and 

the initial issues around the accountability of media and ICTs to end violence 

against women are still at the core of international debates. In addition, 

the new media environment has exacerbated some existing problems and 

positioned new challenges that need to be addressed – such as cyber-

violence against women and women activists, in particular sex trafficking 

through social networks and misogynistic pornography on the internet. A 

specific dimension of VAW that involves media and ICTs is related to violence 

against women journalists, online and offline.
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VAW in media and ICT content is framed in different formats and platforms. 

From the news, as well as fiction, documentaries or advertising, VAW is 

prevalent in content. Diverse theoretical feminist contributions (Malamuth 

& Check 1981; Malamuth & Briere 1986; Sutherland, Simons & Blatchford 2017; 

Feminist Peace Network 2006; McCabe 2004) have suggested a continuous 

relationship between the exposure of audiences to content and the increasing 

violence against women. In addition, international instruments, such as Belem 

do Parà Declaration, insist that violent content against women rests in macho 

cultural patterns and, therefore, these contents as well as their reactions must 

be investigated and eliminated.

Such is the complexity of VAW, which needs to be addressed from different 

approaches, such as the political economy of communications, interculturality 

and postcoloniality. The individual or combined use of these approaches leads 

us to understand VAW as a structural issue that affects the whole life of a society.

Subthemes
 ~ Definition of gender-based violence

 ~ Legal frameworks and international tools: CEDAW, Belèm Do Parà, UNESCO’s GSIM

 ~ VAW in media and ICT content

 ~ Cyber-VAW

 ~ Violence towards sex/gender diversity and, particularly, towards LGBTIQ+ 

communities of colour + indigenous communities

 ~ Violence against women journalists, online and offline, and women media 

workers, i.e. labour and sexual harassment, unsafe working conditions, 

violation of labour rights, cyber harassment, etc.

 ~ Methodologies for the study of VAW in media and ICT content: discourse 

analysis, content analysis

 ~ Methodologies for the study of VAW in media and ICT structures: qualitative 

interviews, surveys, quantitative methods

 ~ Good practices to stop VAW in and through the media and ICTs
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Possible approaches
Human rights. Gender-based violence is considered a main obstacle for the 

fulfillment of women’s human rights. A human rights approach will help to 

raise awareness of the responsibility of media and ICTs for the improvement of 

women’s rights to be free of violence.

Political economy. As a methodological framework, political economy 

subsumes economic and sociological approaches where the former makes 

the individual its centrepiece and the latter, institutions (Weingast & Wittman 

2006). Employing this methodology in dealing with VAW with reference to 

the media, for example, involves an array of actors both at individual (e.g. 

members of the audience) and institutional levels (e.g. the media themselves). 

Interculturalism. This approach emphasises the intercultural dialogue and 

communication among interest groups (Levy 2012). VAW is a global problem 

having culture, tradition and customs as a key component. Media and ICT 

content should be evaluated taking these issues into account. 

Intersectionality. In feminist approaches, intersectionality should aspire to 

discern the multitude of issues that come into play and should not be limited 

to ‘categorical binaries’ of gender, class and race (Taylor, Hines & Casey 2010). 

Here, intersectionality should explain sources of violence and oppression 

against women and the role of media and other individuals and institutional 

actors in that.  

Postcolonialism. In the struggle for situating local approaches in shaping 

local/contextual realities, postcolonialism often signifies resistance to Western 

hegemony (Festa & Carey 2009). 

Reference to the GSIM
The GSIM defines gender-based violence as: ‘Any act that results in, or is 

likely to result in, physical, sexual, psychological or economic harm or suffering 

based on male/female lines or on the gender adopted by a person. It usually 

refers to women and girls, but includes violence against lesbians, gay men and 
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transgender people. It includes threats, coercion, and deprivation of liberty, 

deprivation of the right to work or earn income, sexual or mental rape, stalking 

or other forms of harassment, whether occurring in public or private life’ 

(UNESCO 2012, p. 53).

A3.3-Strategic Objective 3: Structures that promote gender equality in the 

workplace p.31

Proportion of statements of the associations, unions and clubs in regard to 

cases concerning violence against women.

B1.1-Strategic Objective 1: Balanced presence of women and men – the 

composition of society, and human experiences, actions, views and concerns, 

in media coverage of news and current affairs pp.41-42

Percentage of stories focusing centrally/especially on women and/or issues 

of special relevance/concern to women in news & current affairs content (e.g. 

gender-based violence, women’s rights, women’s achievements, etc.).  

B1.2-Strategic Objective 2: Fair portrayal of women and men through 

elimination of stereotypes and promotion of multidimensional representation/

portrayal pp.42-43  

Proportions of women to men portrayed as victims (e.g. of crime, violence/

atrocity, conflict, disaster, poverty, etc.).  

Proportions of women to men portrayed as survivors (i.e. with evidence of 

active agency despite adverse experiences/circumstances, such as crime, 

violence/atrocity, conflict, disaster, poverty, etc.).  

B1.3-Strategic Objective 3: Coverage of gender equality and equity issues 

as an important and integral part of the media’s acknowledged role as a 

watchdog of society pp.43-44.

Percentage of stories highlighting gender equality/inequality aspects of events 

and issues (including politics & government, economics & business, war & 

conflict, crime, violence/atrocity, poverty, science & technology, sports, etc.).  



85

3. Units

B1.5-Strategic Objective 5: Evidence of accurate and holistic understanding 

of gender-based violence in all its forms as an internationally recognised 

violation of human rights (ref. UN Declaration on the Elimination of Violence 

against Women, 1993) (relevant to this whole section) p.45-46

* Several relevant annexes
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MAIN THEME SIX
Gender mainstreaming in media  
and ICT policies

Goal
This unit addresses the relevance and challenges of media and ICT policy 

adoption in relation to gender concerns. The goals are to clarify the meaning 

and realities of ‘gender mainstreaming’ in relation to media and ICTs by 

providing a history of relevant international policy debates and interventions; 

and to suggest theoretical, methodological and pedagogical approaches to 

examining gender issues associated with media and ICT policy formulation, 

adoption and implementation at company, national and supranational levels. 

By the end of this course, learners are expected to have a comprehensive 

understanding of the what, why and how of policy formulation, adoption and 

implementation to promote gender equality in and through the media and 

ICTs. They will be able to critically evaluate policy measures and will move into 

the profession with a proper understanding of normative frameworks and of 

the challenges to their implementation.

Introduction to the theme
Concerns about gender inequality in communication media ownership, 

employment and content have been associated with media policy since 

the UN Decade for Women (1976–1986). International expressions of these 

concerns have been articulated by feminist researchers such as Gallagher 

(1981), an early scholar and activist who spoke of the need to frame women’s 

misrepresentation and under-employment by media as structural problems 

that needed a structural solution. 
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The theme of gender-sensitive policies appears prominently in Section J of 

the Beijing Platform for Action11, passed by delegates to the UN Beijing Fourth 

World Conference on Women, in 1995. Section J includes an explicit call to 

governments and other actors to promote ‘an active policy of mainstreaming 

of a gender perspective in (media) policies and programs’ (par. 237). That 

section also states that governments should support research that reviews 

existing media policies (par. 239.b). The document also encourages ‘the 

participation of women in the development of professional guidelines and 

codes of conduct or other appropriate self-regulatory mechanisms to promote 

balanced and non-stereotypical portrayals of women by the media’ (par. 

241.d) while calling for media organisations themselves to ‘elaborate and 

strengthen self-regulatory mechanisms and codes of conduct’ to comply with 

the objectives in Section J (par. 236 and 244.a/b) (UN Beijing PfA 1995). 

In 2003 participants at the UN Commission on the Status of Women conference 

in New York highlighted insufficient attention to gender perspectives in media 

and communication policies and recommended ensuring ‘women’s early 

and full participation in the development and implementation of national 

policies, legislation, … strategies and regulatory and technical instruments in 

the field of information and communication technologies (ICT) and media 

and communications’ while creating adequate ‘monitoring and accountability 

mechanisms to ensure implementation of gender-sensitive policies and 

regulations as well as to analyze the gender impact of such policies’ (par. 4a). 

More recently, a Council of Europe’s Recommendation of the Committee of 

Ministers to the member States on gender equality in the audio-visual media 

(CM/Rec(2017)9) stated that one of the strategic objectives still to be met is 

that of ‘achieving gender mainstreaming in all policies and measures’. 

This is a clear acknowledgement of insufficient efforts to mainstream gender 

equality within media organisations, also revealed by the empirical findings 

of (few) available international studies, e.g. the Global Report on the Status 

of Women in the News Media (Byerly 2011) and the report Advancing gender 

equality in decision-making in the media (EIGE 2013; Ross & Padovani 2017). 

11 http://www.un.org/womenwatch/daw/beijing/pdf/BDPfA%20E.pdf  
(Accessed 14/11/2018)

http://www.un.org/womenwatch/daw/beijing/pdf/BDPfA%20E.pdf
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Inattention to equality in policies may be partly due to the fact that the term 

‘policy’ is widely used to indicate interventions as diverse as the adoption 

of gender equality codes of conduct elaborated by unions or professional 

organisations; equality and diversity policies adopted by media companies, 

national media laws and strategies; and international normative frameworks 

elaborated by intergovernmental organisations. Hence students should be 

invited to critically reflect on how different types of ‘gender-sensitive policies for 

the media and ICT’ could be conceptualised at different organisational levels.

A good place to start in teaching about media policy is to locate ‘policy’ within its 

proper realm. This requires distinguishing among organisational levels with basic 

terms and definitions. Media content (news, programming, images) is part of the 

micro-level of media. Employment and hierarchies of responsibilities are part of 

the meso-level of media. Media ownership and finances are part of the macro-

level within which media operate (Byerly, forthcoming). Gender mainstreaming 

through policy frameworks responds to these different concerns, and addresses 

forms of inequality at all these different levels.

As a result, policy formulation and adoption (as well as implementation and 

evaluation) should allow assessing media progress over time in relation to 

equality and diversity (Gallagher 2011). This would contribute to guarantee 

sustainability of the progress made (Padovani 2018) and may also lead to a 

much-needed cultural transformation at societal as well as company level 

(Chaher 2014).

Finally a critical focus on policy instruments that address intersecting gender 

inequality issues, as well as the interplay between gender inequalities and 

other axes of unequal power and privilege, such as age, ethnicity, class, sexual 

orientation or physical abilities should be adopted; while policy interventions 

should indicate the concrete instruments and measures to support gender-

transformative practices within media companies, as well as at the national 

levels, and make space for monitoring mechanisms, as well as for the provision 

of adequate resources.

Today’s media environments are characterised by converging technologies 

and communicative practices, as well as an array of actors who hold varied 

interests in governance arrangements across regions and platforms. This is 
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to say that there exists a tension among philosophies of how media systems 

should be governed – namely, those who advocate a public interest (including 

gender and other diversity), those who are more commercially oriented, and 

those who advocate a state-controlled (or surveilled) media system. 

Moreover, digital technologies clearly offer new opportunities but also 

pose new challenges and unexpected threats to women’s full enjoyment 

of their communication rights. Hence gender mainstreaming should also 

become a reality in relation to digital developments – from gender-sensitive 

architectural design of networks and software to gender-aware guidelines 

for intermediaries’ operations, such as social media to gender-responsive 

governance for the internet.

In this context the need for codes, policies, and other governing mechanisms 

to combat persistent and emerging inequalities at both company and national 

levels remain as urgent as several decades ago. 

Subthemes
 » Historical development of gender and media policy issues

 > UN commitment: the Decade for Women, the Beijing Fourth World 

Conference on Women and the follow-up Commission on Status of Women 

meetings. These meetings, since 1978, have provided the forum for women-

and-media issues, including policy issues, to be framed and for strategies 

to be developed. 

 > Linking global and local: case stories and experiences of local policy 

developments inspired/driven by international events on women’s rights 

and informed by the normative frameworks elaborated in those contexts.

 » Levels of ICT and media policy (examples to be explored and discussed)

 > Definitions of micro-, meso- and macro-level policy levels.

 > Industry/company level. Individual media companies have adopted policies 

aimed at increasing men and women’s representation in employment and 

in media content. 

 > Codes of conduct and charters adopted by professional associations and 

journalist unions to promote gender equality principles and practices. 
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 > National level policy initiatives addressing gender equality: legislation, 

policy and program adoption, interventions by independent regulatory 

authorities.

 > International policy activities focused on gender: feminist experiences in/

and contribution to international venues, such as the World Summit on 

Information Society or the Internet Governance Forum and other media- 

and ICT-related gatherings.

 » Connections between communication policy and women and men’s status 

in communication fields 

 > Evidence from empirical research can be found and presented in class 

from: Global Report on the Status of Women in the News Media IWMF 2011; 

Advancing gender equality in decision-making in the media in Europe, EIGE 

2013 and Ross and Padovani 2017; Unesco Global Survey 2016; Padovani and 

Shade 2016.

 » Women’s media activism and impact on communication policies

 > Women in many countries have organised campaigns at both company and 

national levels to advance gender equality in media policy. Transnational 

collaborations have also contributed to link advocacy and policy spheres, 

as in the case of the Global Media Monitoring Project (GMMP). Research, 

case histories.

 » Methods for examining gender sensitivity in communication policy

 > Policy analysis of the processes that led to the adoption of formal 

instruments for media gender equality; content and discourse analysis of 

existing documents and policy measures to explore varieties of ‘gender 

equality’ frames; analysis of policy implementation.

Possible approaches
 ~ Historical: this approach is fundamental to provide students a proper 

understanding of the long-term challenge of policies for media gender 

equality, and of the many instances where diverse actors and networks 

have contributed to the definition of normative frameworks which constitute 

fundamental references for national and local policy developments.
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 ~ Feminist political economy: looking at policy developments – and missed 

opportunities –from a political economy perspective invites focusing on the 

power relations that structure media environments and define principles, 

priorities and outputs in relation to gender and intersecting concerns.

 ~ Intersectional: much remains to be done to develop an understanding of 

gender-sensitive policies for the media and ICTs capable of including an 

intersectional perspective that encourages examination of multiple and 

intersecting axes of inequality – such as age, ethnicity, sexual orientation – 

to emerge and be properly addressed. Gender-impacting policies outside of 

media and ICT should also be kept in mind.

 ~ Postcolonial: contributions to a better understanding of the link between 

gender inequalities and communication policy developments have come 

from different world regions, starting from the late 1990s with a series of post-

Beijing regional seminars organised by WACC (see Padovani & Pavan 2017). 

The full story beyond Western feminist concerns is yet to be told, highlighting 

the contributions that have been made by authors and advocates from 

the ‘Global South’: starting points may be the Gender Links in South Africa, 

Comunición para la Igualdad in Latin America and ITforChange in India.

 ~ Human rights: women’s communication rights are at the core of 

international initiatives, such as the Global Media Monitoring Project (GMMP). 

A human rights approach to policy development would include situating 

gender equality within existing human rights statutes and other governing 

documents (e.g. the UN Declaration of Human Rights).

 ~  Case study: a case study approach may be a very effective starting point 

to engage students with the realities – the challenges and opportunities – of 

the policy cycle in relation to media gender equality: from issue framing to 

policy design formulation and adoption and implementation.

References to the GSIM
UNESCO’s Gender-Sensitive Indicators for Media (GSIM) provide the details 

for constructing a policy framework towards gender equality in and through 

the media. Throughout the framework provided by UNESCO, policy adoption 

emerges as a priority in relation to a number of gender in/equality issues.
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Category A. ACTIONS TO FOSTER GENDER EQUALITY WITHIN MEDIA 
ORGANIZATIONS

A1 – GENDER BALANCE AT DECISION-MAKING LEVELS

A1.1 – Strategic Objective 1: Gender balance among decision-makers within 

media organisations. This objective specifically identifies the adoption of 

policies within media organisations as the means for creating equality 

between men and women at decision-making levels in media management 

pp.22-23.

Indicators:

4.  Effective equal opportunity policies with comprehensive implementing 

measures, targets, timelines and monitoring mechanisms.

5.  Equal opportunity policies developed within media houses in a cooperative 

manner and with the endorsement of staff.

6.  Measures/policies adopted for the removal of obstacles to equal 

opportunities and for the enhancement of women’s work.

A2 – GENDER EQUALITY IN WORK AND WORKING CONDITIONS 

A2.1 – Strategic Objective 1: Equal treatment and recognition of capacities for 

women and men in the workplace pp.24-24.

Indicators:

6.  Existence of media policies securing equal treatment with respect to 

general working conditions/environment and rights including wages and 

promotion opportunities.

A2.2 – Strategic Objective 1: Safe working environment for women and men p.26.

Indicators:

3.  Alignment of media policies to relevant articles of CEDAW concerning a 

safe working environment for women and men and actions to be taken to 

address gaps.
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A2.3 – Strategic Objective 1: Equal pay p.27.

Indicators:

7.  Staff/collective agreement provisions securing equal pay for women and men.

A2.4 – Strategic Objective 1: Work-life balance p.28.

Indicators:

3.  Specific policies on flexible working arrangements.

7.  Specific clauses and policies on maternity/paternity leave and support for 

children.

A3 – GENDER EQUALITY IN UNIONS, ASSOCIATIONS, CLUBS AND ORGANISATIONS 
OF JOURNALISTS, OTHER MEDIA PROFESSIONALS AND MEDIA SELF-REGULATORY 
BODIES 

A3.1 – Strategic Objective 1: Equal presence and participation in decision-

making of women leaders in these structures pp.29-30.

Indicators:

4.  Existence of quota systems for representation of women in decision-

making in these structures.

5.  Existence of affirmative action to increase the female leadership presence 

in these structures.

A3.3 – Strategic Objective 3: Structures that promote gender equality in the 

workplace p.31.

1.  These structures to develop and propose recommendations for more gender 

equality to media executives and local, regional and national governments.

A3.4 – Strategic Objective 1: Structures to integrate gender awareness into 

media practice through adoption of policies and uptake of initiatives …p.32.

3.  Adoption and promotion of resources such as policies, codes of ethics, 

stylebooks/manuals.
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A4 – MEDIA ORGANISATIONS PROMOTE ETHICAL CODES/EDITORIAL POLICIES IN 
FAVOUR OF GENDER EQUALITY IN MEDIA CONTENT

A4.1 – Strategic Objective 1: Integration of gender awareness into media 

practice through the adoption of policies and the uptake of initiatives to 

promote gender-conscious journalists and other creative/technical personnel 

contributing to the production of media content.

The entire section is devoted to the formulation and adoption of gender 

policies or codes of ethics, and to the relevance of raising awareness, 

particularly amongst staff and managerial personnel.
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Further resources

Advancing Gender Equality in Media Industries (AGEMI) – This EU-funded project 

has produced a resources bank of good practices to advance gender 

equality in media industries, which includes examples of policy practices. 

An interactive map of organisations working in the field can be explored. 

Moreover the project created an online educational module comprising ten 

thematic units articulated in video-lectures, learning activities and various 

materials. These units, including one on gender-responsive policies for the 

media and ICTs, www.agemi-eu.org (Accessed on 14/11/2018)

Association for Progressive Communication – APC WNSP Policy Guide 

for Gender and ICTs, http://archive.kubatana.net/html/archive/

inftec/060117apc.asp?sector=inftec&year=2006&range_start=91 (Accessed 

on 14/11/2018)

Council of Europe CoE 2014, Gender Equality and the Media at National Level: 

Compilation of good practices from member states, Strasbourg: CoE 

(includes good practices on policy at national level), https://rm.coe.

int/1680590557 (Accessed on 14/11/2018)

Council of Europe CoE 2015, Handbook on the implementation of 

Recommendation M/Rec(2013)1 of the Committee of Ministers of the 

Council of Europe on Gender Equality and Media, Strasbourg: CoE (includes 

good practices on different types of policy), https://rm.coe.int/1680590558 

(Accessed on 14/11/2018)

Dynamic Coalition on Gender and Internet Governance, http://www.

intgovforum.org/cms/dynamiccoalitions/77-gender-and-ig#introduction 

(Accessed 14/11/2018

EFJ/IFJ 2012, A Handbook on Gender Equality Good Practices in European 

Journalists’ Unions, Brussels: I/EFJ (includes good practices on policies 

adopted by journalist unions), https://en.unesco.org/interculturaldialogue/

resources/312 (Accessed 14/11/2018)

GenderLinks, Gender and Media Policy page – This section of the Gender Links 

website describes activities carried out to ensure the SADC Gender Protocol 

targets of gender equality in and through the media are integrated into the 

work of regulatory authorities and media houses, http://genderlinks.org.za/

what-we-do/media/policy/
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individuals, organisations, policy documents and other resources. Two 

thematic sections are devoted to gender and media, respectively, at 

international and European levels, http://www.globalmediapolicy.net 

(Accessed 14/11/2018)
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retrocesos, Buenos Aires: Friedrich Ebert, pp. 128–132.
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14/11/2018)
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3. UnitsMAIN THEME SEVEN
Advocacy and activism

Goal
To analyze the ways that women and sexual minorities have used advocacy 

and activism to seek greater access to and diversity within and through 

ICTs and other media, through the prism  of theoretical, methodological and 

pedagogical approaches.

Introduction to the theme
This unit strives to be inclusive in its understanding of gender, including those 

identified as men and women, as well as a range of other sexualities often 

categorised together as LGBTQI – lesbian, gay, bisexual, transgender, queer 

and intersex. 

Advocacy refers to strategies to influence policy-makers and other decision-

makers to adopt criteria, laws, regulations and/or other practices regarding 

a wide range of issues affecting human lives (Sprechman & Pelton 2011). 

Advocacy is expressed, or carried out, through activism, which includes overt 

efforts to create change. Advocacy and activism, as employed by feminist and 

LGBTQI rights groups, thus work together to maintain or expand existing rights 

associated with equality and justice. Media-related advocacy and activism 

have long histories across the world, but have had particularly noteworthy 

presences within liberation movements of the 20th and 21st centuries. These 

have arisen most visibly through the global women’s liberation movement 

(and its national counterparts), beginning with the UN Decade for Women in 

1976, when women began to articulate criticisms of the news media’s omission 

and misrepresentation of their issues and activities, and their marginalisation 

as professionals within media industries. Similar criticisms were expressed 

by gay liberation groups in this same time period, focusing particularly on 
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stereotyping and other representation aspects of LGBTQI individuals and 

communities, and a lack of information about important issues, such as HIV/

AIDS prevention. 

In recent years, media advocacy and activism have focused on issues of 

access, representation and policy in traditional media platforms, as well as 

new digital information communication technologies. Increasingly, as digital 

communication goes global, these media platforms are merged in both their 

organisational and content delivery aspects.

Media advocacy and activism may include many different repertoires of action 

e.g. letter writing, public demonstrations (both small scale and mass), sit-

ins, speech-giving, boycotts, non-violent civil disobedience, and negotiation 

between movement leaders and decision-makers. Advocacy strategies may 

be focused on a one-time event, such as a demonstration or boycott to protest 

a film or news coverage, or a longer-term plan aimed at enacting new policies, 

laws or other practices, such as getting media companies to adopt gender 

equality policies in the workplace. Advocacy and activism engaging long-term 

strategies always require multiple activities (e.g. letter writing and speeches 

and negotiation) to accomplish their goals. 

Where there have been debates about specifically media actors who are 

journalists playing an advocacy or activist role, certainly there is the issue 

of representation in usage of these activities by actors such as the #MeToo 

movement.

Subthemes
 ~ Theoretical approaches to gender advocacy and activism: key concepts 

about advocacy and activism and their relationship with gender, sexual 

diversity, media and ICTs.

 ~ Historical efforts mapping advocacy and activism over time related to 
gender and diversity equality in media and ICTs: historiographical sources 

on the presence and achievements of gender and sexual diversity advocacy 

and activism in the media and ICTs.



103

3. Units

 ~ Specific issue campaigns organised by feminist and LGBTQI groups: 
focusing on issues addressed, strategies employed, and achievements.

 ~ Transnational networks: advocacy programs and activism that promote 

gender and sexual diversity equality in and through the media by 

connecting across countries and regions.

 ~ Political opportunity structures: from policy makers who work for the 

government to lobbyists, social stakeholders and civil society organisations 

involved in campaigns to achieve greater equality of access (or other 

gender-related goals)

 ~ Advocacy for best practices: How to define a breakthrough in a gender or a 

sexual diversity inequality problem in media and ICTs from a social change 

perspective, and seek change with feminist and LGBTQI interests in mind.

 ~ Media activism and alternative media: alternative and activist women-led 

and feminist media offer participatory forums for women’s media activism 

and sites of debate and the exchange.

 ~ Cases studies in gender and sexual diversity advocacy and activism in 
media and ICTs: successful strategies in local and global media and ICT 

contexts.

Possible approaches
Media advocacy and activism, and the varied forms of resistance and 

practices they involve, may be studied using social change theory, social 

movement theory, feminist theory, and queer theory, among others (Kluge 

1982). Increasingly such study is undertaken through an intersectionality 

approach, which recognises that human beings are defined by multiple 

characteristics – gender, sexuality, nationality, socioeconomic class, religion, 

physical ability, etc. (Collins & Bilge 2017). 

Intersectionality allows us to understand oppression, privilege and human 

rights in a global context relative to intersecting issues that cause inequality 

in society (e.g. how elements such as racism, sexism, cissexism, homophobia 

work to create interlocking systems of oppression). This allows us to see that 
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the advocacy and activism from women and LGTBIQ+ for equal rights are 

fundamental to achieving the promise of human rights for all. Intersectionality, 

therefore, can be a tool for building a global culture of human rights from the 

local grassroots to the global level.

Relationship to GSIM 
A1. Gender balance at the decision-making level pp.22-23

A2. Gender equality in work and working conditions pp.24-27

A3. Gender equality in unions, associations, clubs and organisations of 
journalists, other media professionals and media self-regulatory bodies 
pp29-30

A4. Media organisations promote ethical codes and policies in favour of 
gender equality in media content pp.33-34

In addition, all case studies on gender mainstreaming in the media from 

the Asia-Pacific, the Caribbean, Europe, the Arab States, Latin America and 

Southern Africa, included in GSIM’s Annex 1, have extensive references to 

advocacy strategies in a holistic organisation-wide approach (pp. 57–183).
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http://bit.ly/1DvXmba
http://hdl.handle
http://www.ips.org/africa/library/publications/
http://www.ips.org/africa/library/GenderandDevelopmentGlossary.pdf
http://www.ips.org/africa/library/GenderandDevelopmentGlossary.pdf
http://cdn.agilitycms.com/who-makes-the-news/Images/Blog/JASS-APC-Women-Net-ICTs-Toolkit-2015.pdf
http://cdn.agilitycms.com/who-makes-the-news/Images/Blog/JASS-APC-Women-Net-ICTs-Toolkit-2015.pdf
http://cdn.agilitycms.com/who-makes-the-news/Images/Blog/JASS-APC-Women-Net-ICTs-Toolkit-2015.pdf
http://www.unesco.org/new/fileadmin/MULTIMEDIA/HQ/CI/CI/pdf/214631f.pdf
https://www.idea.int/publications/catalogue/election-coverage-gender-perspective-media-monitoring-manual
https://www.idea.int/publications/catalogue/election-coverage-gender-perspective-media-monitoring-manual
https://www.idea.int/publications/catalogue/election-coverage-gender-perspective-media-monitoring-manual
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Women’s Media Centre and She Should Run 2012, Name it. Change it. Sexism 

and Equality don’t mix. The Women’s Media Centre Guide to Gender Neutral 

Coverage of Women Candidates + Politicians, http://wmc.3cdn.net/

b2d5a7532d50091943_n1m6b1avk.pdf

Further web resources (for civil society  
and activists) 

Comunicación para la Igualdad: http://comunicarigualdad.com.ar

Gender Links: http://genderlinks.org.za

Human Rights Watch (LGBT Rights): https://www.hrw.org/topic/lgbt-rights

International Association of Women in Radio and Television IAWRT: https://www.

iawrt.org

Mapping Global Media Policy (gender and media section): http://www.

globalmediapolicy.net/node/849

Mujeres en Red (Spanish): www.nodo50.org/mujeresred/cyberfeminismo.html

SheSource: www.shesource.org 

Who Makes News: www.whomakesthenews.org 

Women’s Rights Programme of the Association for Progressive 

Communications: www.genderit.org

http://wmc.3cdn.net/
http://comunicarigualdad.com.ar
http://genderlinks.org.za
https://www.hrw.org/topic/lgbt-rights
https://www
http://www
http://www.nodo50.org/mujeresred/cyberfeminismo.html
http://www.shesource.org
http://www.whomakesthenews.org
http://www.genderit.org
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Appendix 1: Foundational documents

Commission on the Status of Women 47. 2003. Participation in and Access of 

Women to the Media. Agreed Conclusion. New York: United Nations. http://

www.un.org/womenwatch/daw/csw/47sess.htm

Council of Europe 2010. Action against violence against women and domestic 

violence (Istanbul Convention).

Council of Europe 2013. Recommendation of the Committee of Ministers to 

member States on Gender equality and media (CM/Rec (2013)1).

Council of Europe 2017. Recommendation of the Committee of Ministers to 

the Member States on Gender equality in the audiovisual media (CM/

Rec(2017)9).

European Council 1995. Resolution of the Council and of the Representatives of 

Governments on the Image of Women and Men Portrayed in Advertising 

and the Media (95/C 296/06). 

European Council 2008. Conclusions on Eliminating Gender Stereotypes in 

Society.

European Council 2013. Conclusions on Advancing Women’s Roles as Decision-

makers in the Media.

Federal Communications Commission 1996. Telecommunications Act of 1996. 

ITU & UN Women 2015. Action plan to close the gender gap (including all 

normative references).

Organization of American States (OSA) 1995. Inter-American Convention on 

the Prevention, Punishment and Eradication of Violence against Women 

(Convention de Belem do Para). 

Organization of American States (OSA) 2014. Declaration on Political 

Harassment and Violence Against Women (Declaracion de Pachuca). 

http://www.un.org/womenwatch/daw/csw/47sess.htm
http://www.un.org/womenwatch/daw/csw/47sess.htm
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Southern African Development Community (SADC) 2011. Protocol on Gender 

and Development. 

UN 1975. Report of the World Conference of the International Women’s Year, 

Mexico City. (Par 19 – Women and communications media).

UN 1985. The Nairobi Forward-looking Strategies for the Advancement of 

Women. Adopted by the World Conference to review and appraise 

the achievements of the United Nations Decade for Women: Equality, 

Development and Peace, Nairobi July 1985 (Section C. Current trends and 

perspectives to the year 2000).

UN Women 1995. Platform for action. Women and the media. The United Nations 

Fourth World Conference on Women, Beijing, China. 

UN Millennium Development Goals (Goal 3: Promote Gender Equality and 

Empower Women).

UN 2015. UN Agenda 2030 Sustainable Development Goals (Goal 5: Gender 

Equality, New York March 2015).

WSIS 2003. Declaration of Principles. Building the Information Society: a global 

challenge in the new Millennium, Geneva December 2003. WSIS-03/

GENEVA/DOC/4-E (Par. 12).

WSIS 2003. Shaping Information Societies for Human Needs. Civil Society 

Declaration to the World Summit on the Information Society.

WSIS 2005. Tunis Commitment. WSIS-05/TUNIS/DOC/7-E.
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Appendix 2: Available resources 

An initial set of relevant resources has been identified, to support the design, 

elaboration and implementation of the course model.

Resource 
name

Relevance to course model proposal

GSIM The UNESCO-elaborated Gender-Sensitive Indicators for the 

Media provides a comprehensive overview of gender in media; 

hence it is a useful guideline for understanding gender and 

media issues in their complexity and interaction.

GSIM offers criteria for assessment, which may be used in class 

for group work or further research activities. http://www.unesco.

org/new/en/communication-and-information/resources/

publications-and-communication-materials/publications/

full-list/gender-sensitive-indicators-for-media-framework-of-

indicators-to-gauge-gender-sensitivity-in-media-operations-

and-content/

http://www.unesco
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AGEMI    An international EU-funded project that runs parallel to the 

UNITWIN course model elaboration. The project aims to advance 

gender equality in the media by sharing good practices, 

developing training activities and fostering relationships between 

media and journalism students and media practitioners, 

available at: http://agemi-eu.org

AGEMI is producing:

 » a series of online, openly accessible educational materials 

(including video lectures, interviews with experts, interactive 

modes) that reflect the main themes identified for the 

course model

 » a resources bank of good practices concerning gender 

and media. This may be explored with students and used 

to conduct further research, enriched through student and 

teacher collaboration

 » an ‘app’ providing mobile access to ‘ACT’ functions: Assess 

gender equality, Challenge unequal practices, Transform 

through advocacy initiatives

Bank of 

syllabi

The UNITWIN Network has created a list of resources (with links to 

institutional pages) of syllabi related to existing relevant courses, 

starting from those that have been mapped at participating 

institutions.

Further items may be included over time so as to enrich the 

resource.

This resource will be made openly accessible on the Network 

website, for anybody to access: http://www.unitwin.net/

http://agemi-eu.org
http://www.unitwin.net/
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GAMAG 

position 

papers

A list of thematic position papers has been prepared by GAMAG 

members on the occasion of the UN CSW 62nd meeting in New 

York, March 2018.

Each paper includes introductory remarks on the theme, 

evidence from research, and recommendations for action by 

different stakeholders.

All papers will be made available on the Network website, for 

anybody to access. 

Additional resources for all themes

International Association for Media and Communication Research, 2014, Media 

and gender: a scholarly agenda for the Global Alliance on Media and 

Gender, UNESCO, http://www.unesco.org/new/en/communication-and-

information/resources/publications-and-communication-materials/

publications/full-list/media-and-gender-a-scholarly-agenda-for-the-

global-alliance-on-media-and-gender

World Association for Christian Communication (WACC) and the International 

Federation of Journalists (IFJ) 2011, Learning Resource Kit for Gender-Ethical 

Journalism and Media House Policy, http://www.ifj.org/nc/news-single-

view/browse/weiter/backpid/59/article/wacc-and-ifj-resource-kit-to-

strengthen-gender-ethical-journalism

Public Relations Institute of Australia 2016, Diversity and Inclusion Policy to 

tackle gender inequality, https://www.pria.com.au/priablog/diversity-and-

inclusion-policy-to-tackle-gender-inequity

International Women’s Media Foundation, 2011, Global Report on the Status of 

Women in News Media, International Women’s Media Foundation, https://

www.iwmf.org/our-research/global-report

UNESCO, 2014, UNESCO Priority Gender Equality Action Plan 2014–2021, UNESCO, 

http://unesdoc.unesco.org/images/0022/002272/227222e.pdf

UNESCO 2003, UNESCO’s Gender Mainstreaming Implementation Framework: 

Baseline definitions of key concepts and terms, http://www.unesco.

org/new/fileadmin/MULTIMEDIA/HQ/BSP/GENDER/PDF/1.%20Baseline%20

Definitions%20of%20key%20gender-related%20concepts.pdf

http://www.unesco.org/new/en/communication-and-information/resources/publications-and-communication-materials/
http://www.unesco.org/new/en/communication-and-information/resources/publications-and-communication-materials/
http://www.unesco.org/new/en/communication-and-information/resources/publications-and-communication-materials/
http://www.ifj.org/nc/news-single-view/browse/weiter/backpid/59/article/wacc-and-ifj-resource-kit-to-strengthen-gender-ethical-journalism
http://www.ifj.org/nc/news-single-view/browse/weiter/backpid/59/article/wacc-and-ifj-resource-kit-to-strengthen-gender-ethical-journalism
http://www.ifj.org/nc/news-single-view/browse/weiter/backpid/59/article/wacc-and-ifj-resource-kit-to-strengthen-gender-ethical-journalism
http://www.ifj.org/nc/news-single-view/browse/weiter/backpid/59/article/wacc-and-ifj-resource-kit-to-strengthen-gender-ethical-journalism
http://www.ifj.org/nc/news-single-view/browse/weiter/backpid/59/article/wacc-and-ifj-resource-kit-to-strengthen-gender-ethical-journalism
https://www.pria.com.au/priablog/diversity-and-inclusion-policy-to-tackle-gender-inequity
https://www.pria.com.au/priablog/diversity-and-inclusion-policy-to-tackle-gender-inequity
https://www.pria.com.au/priablog/diversity-and-inclusion-policy-to-tackle-gender-inequity
https://www.iwmf.org/our-research/global-report
https://www.iwmf.org/our-research/global-report
http://unesdoc.unesco.org/images/0022/002272/227222e.pdf
http://www.unesco
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International Association for Media and Communication Research 2014, Media 

and gender: a scholarly agenda for the Global Alliance on Media and 

Gender, UNESCO, http://www.unesco.org/new/en/communication-and-

information/resources/publications-and-communication-materials/

publications/full-list/media-and-gender-a-scholarly-agenda-for-the-

global-alliance-on-media-and-gender/

Related areas: Diversity

Bahfen, N & Wake, A 2011, ‘Creating radio waves: Lessons from a content 

analysis of diversity in student community radio news’, Australian 

Journalism Review, vol. 33, no. 2, pp.113–125 

Public Relations Institute of Australia 2016, Diversity and Inclusion Policy to 

tackle gender inequity, https://www.pria.com.au/priablog/diversity-and-

inclusion-policy-to-tackle-gender-inequity

Managing Diversity, A Guide for Media Managers, World Association of 

Newspapers and News Publishers http://www.womeninnews.org/ckfinder/

userfiles/files/Managing%20Diversity-A%20Handbook%20(2018).pdf 

http://www.unesco.org/new/en/communication-and-information/resources/publications-and-communication-materials/
http://www.unesco.org/new/en/communication-and-information/resources/publications-and-communication-materials/
http://www.unesco.org/new/en/communication-and-information/resources/publications-and-communication-materials/
https://www.pria.com.au/priablog/diversity-and-inclusion-policy-to-tackle-gender-inequity
https://www.pria.com.au/priablog/diversity-and-inclusion-policy-to-tackle-gender-inequity
https://www.pria.com.au/priablog/diversity-and-inclusion-policy-to-tackle-gender-inequity
http://www.womeninnews.org/ckfinder/
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Higher education has to grapple with intense change in communications 

technologies, genres and business models - and with stubborn continuities in 

gender inequalities. 

This publication helps to navigate and transform the conundrum. It provides 

seven structured and practical modules, and a treasure trove of links to 

further resources. 

Ranging from representation issues through to advocacy, and including a 

preface by Margaret Gallagher, the book’s contents can empower its readers 

to advance gender equality in and through communications.
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